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ABSTRAK 

 

PENGARUH BRAND IMAGE DAN DESAIN PRODUK TERHADAP 

LOYALITAS KONSUMEN DENGAN KEPUASAN SEBAGAI VARIABEL 

INTERVENING PADA PRODUK YAMAHA N MAX DI KABUPATEN 

KUDUS 

 

TEGUH ADI SUPRIYO 

NIM. 2014-11-153 

 

Pembimbing  1. SUTONO, SE., MM, Ph.D 

                                                               2. MIA AJENG ALIFIANA, SE, MBA 

 

UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

 

Penelitian ini bertujuan menganalisis Pengaruh Brand Image dan Desain Produk 

terhadap Loyalitas Konsumen dengan Kepuasan Sebagai Variabel Intervening 

pada Produk Yamaha N Max Di Kabupaten Kudus. Pengumpulan data 

menggunakan kuesioner. Pengolahan data menggunakan scoring, editing, tabulasi. 

Uji instrument menggunakan uji validitas, reliabilitas. Analis data menggunakan 

SEM AMOS. Hasil analisis menunjukkan bahwa brand image berpengaruh positif 

signifikan terhadap loyalitas konsumen. Desain produk berpengaruh positif 

singnifikan terhadap loyalitas konsumen, brand image berpengaruh positif 

signifikan terhadap kepuasan konsumen. Desain produk berpengaruh positif 

signifikan terhadap kepuasan konsumen. Kepuasan konsumen berpengarih positif 

signifikan terhadap loyalitas konsumen. 

 

 

Kata Kunci : Brand Image, desain produk, desain  produk, kepuasan konsumen. 
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ABSTRACT 

 

INFLUENCE OF BRAND IMAGE AND PRODUCT DESIGN ON CUSTOMER 

LOYALTY WITH SATISFACTION AS VARIABLE INTERVENING ON YAMAHA 

N MAX PRODUCTS IN KUDUS REGENCY 

 

TEGUH ADI SUPRIYO 

NIM. 2014-11-153 

 

 

Advisor   1. SUTONO, SE., MM, Ph.D 

                  2. MIA AJENG ALIFIANA, SE, MBA 

 

UNIVERSITY OF MURIA KUDUS 

FACULTY OF ECONOMICS AND BUSINESS  

PROGRAM STUDY OF MANAGEMENT 

 

This study aims to analyze the Influence of Brand Image and Product 

Design on Consumer Loyalty with Satisfaction As Intervening Variables on 

Yamaha N Max Products In Kudus District. Data collection using questionnaires. 

Data processing using scoring, editing, tabulation. Instrument test using validity, 

reliability test. Data analysts use SEM AMOS. The results of the analysis showed 

that brand image has a significant positive effect on consumer loyalty. Product 

design has a positive effect on consumer loyalty, brand image has a significant 

positive effect on customer satisfaction. Product design has a significant positive 

effect on consumer satisfaction. Consumer satisfaction has a significant positive 

effect on consumer loyalty. 

 

Keywords: Brand Image, product design, product design, customer satisfaction. 
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