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ABSTRAK 

 

PENGARUH PROMOSI, CITRA MEREK, DAN KELENGKAPAN PRODUK 

TERHADAP LOYALITAS KONSUMEN DENGAN KEPUASAN 

KONSUMEN SEBAGAI VARIABEL INTERVENING PADA SWALAYAN 

PANTES KAJEN PATI 

 

 

MUHAMMAD RIZKI FAUZI 
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 Pembimbing   1.  Dr. MOKHAMAD ARWANI, SE, MM       

                         2.  NOOR AZIS, SE, MM 

 

 

UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

 

Penelitian ini bertujuan menganalisis promosi, citra merek, dan kelengkapan Produk 

terhadap loyalitas konsumen dengan kepuasan konsumen. Pengumpulan data 

menggunakan kuesioner. Pengolahan data menggunakan scoring, editing, tabulasi. Uji 

instrument menggunakan uji validitas, reliabilitas. Analisis data menggunakan SEM 

AMOS. Hasil analisis menunjukkan bahwa secara langsung (1) ada pengaruh positif 

signifikan promosi terhadap kepuasan konsumen ; (2) Ada pengaruh positif signifikan 

citra merek terhadap kepuasan konsumen ; (3) Ada pengaruh positif signifikan 

kelengkapan produk terhadap kepuasan konsumen;  (4) Ada pengaruh positif 

signifikan promosi terhadap loyalitas konsumen; (5) Ada pengaruh positif signifikan 

citra merek terhadap loyalitas konsumen; (6) Ada pengaruh positif signifikan 

kelengkapan produk terhadap  loyalitas konsumen; (7) Ada pengaruh positif signifikan 

kepuasan konsumen terhadap loyalitas konsumen. Uji intervening menunjukkan 

bahwa kepuasan belum mampu memediasi promosi dan citra merek dalam 

mempengaruhi loyalitas. Uji  mediasi menunjukkan bahwa  kepuasan mampu 

memediasi kelengkapan produk terhadap loyalitas konsumen. 

 

 

Kata Kunci : Promosi, citra merek, dan kelengkapan Produk terhadap loyalitas 

konsumen dengan kepuasan konsumen. 
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ABSTRACT 

 

THE EFFECT OF PROMOTION, BRAND IMAGE, AND PRODUCT 

COMPLETENESS ON CONSUMER LOYALTY WITH CUSTOMER SATISFACTION 

AS INTERVENING VARIABLES IN PANTES KAJEN PATI SERVICES 

 

 

MUHAMMAD RIZKI FAUZI 

NIM. 2017-11-479 

 

         Advisor     1. Dr. MOKHAMAD ARWANI, SE, MM 

2. NOOR AZIS, SE, MM 

 

UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

 

 

This study aims to analyze promotion, brand image, and product completeness 

on consumer loyalty with consumer satisfaction. Collecting data using a questionnaire. 

Data processing using scoring, editing, tabulation. The test instrument uses validity 

and reliability tests. Data analysis using AMOS SEM. The results of the analysis show 

that directly (1) there is a significant positive effect of promotion on consumer 

satisfaction; (2) There is a significant positive effect of brand image on consumer 

satisfaction; (3) There is a significant positive effect on product satisfaction on 

consumer satisfaction; (4) There is a significant positive effect of promotion on 

consumer loyalty; (5) There is a significant positive effect of brand image on consumer 

loyalty; (6) There is a significant positive effect on product satisfaction on consumer 

loyalty; (7) There is a significant positive effect of consumer satisfaction on consumer 

loyalty. The intervention test shows that satisfaction has not been able to mediate 

promotion and brand image in influencing loyalty. The mediation test showed that 

satisfaction was able to mediate product completeness on consumer loyalty. 

 

 

Keywords: Promotion, brand image, and product completeness on consumer loyalty 

with customer satisfaction. 
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