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ABSTRAK 

Tujuan penelitian ini adalah menganalisis metode Price Earning Ratio (PER) 

sebagai pendekatan dalam pengambilan keputusan investasi saham pada 

perusahaan sektor industri barang konsumsi periode 2016-2019 yang terdaftar di 

BEI. Jenis penelitian dalam skripsi ini adalah penelitian deskriptif dengan 

pendekatan kuantitatif. Teknik pengambilan sampel pada penelitian ini 

menggunakan purposive proportional sampling. Populasi penelitian terdiri dari 51 

perusahaan sektor industri barang konsumsi tahun 2016-2019 dan 17 diantaranya 

merupakan sampel penelitian. Berdasarkan hasil penelitian menunjukkan bahwa 

perusahaan dengan kondisi saham undervalued ditahun 2016 sebanyak 8 

perusahaan, 2017 sebanyak 6 perusahaan, tahun 2018 sebanyak 10 perusahaan, 

dan 8 perusahaan ditahun 2019. Sedangkan perusahaan dengan kondisi saham 

overvalued sebanyak 9 perusahaan ditahun 2016, tahun 2017 sebanyak 11 

perusahaan, tahun 2018 sebanyak 7 perusahaan dan ditahun 2019 sebanyak 9 

perusahaan.  

 

Kata Kunci : Metode Price Earning Ratio, Keputusan Investasi Saham. 
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ABSTRACT 

 

The purpose of this study is to analyze the Price Earning Ratio (PER) method as 

an approach in making stock investment decisions in consumer goods industrial 

sector companies for the 2016-2019 period listed on the IDX. The type of research 

in this thesis is descriptive research with a quantitative approach. The sampling 

technique in this study used purposive proportional sampling. The research 

population consist of 51 companies in the consumer good industry sector in 2016-

2019 an 17 of them are research samples. Based on the results of the study 

showed that companies with undervalued stock conditions in 2016 were 8 

companies, 2017 were 6 companies, in 2018 there were 10 companies, and 8 

companies in 2019. While companies with overvalued stock conditions were 9 

companies in 2016, in 2017 there were 11 companies, in 2018 there were 7 

companies and in 2019 there were 11 companies.  
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