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ABSTRAKSI

ANALISIS PENGARUH KUALITAS WEBSITE, REPUTASI DAN
HARGA TERHADAP MINAT BELI ONLINE SHOP DENGAN
KEPERCAYAAN WEBSITE SEBAGAI VARIABEL MEDIASINYA
(Studi Kasus Pada Mahasiswa Universitas Muria Kudus)

Muhamad Akbar Tawagqali
NIM. 2017-11-347

Dosen Pembimbing : 1. Sutono, SE. MM, Ph.D.
2. Agung Subono, SE, M.Si.

UNIVERSITAS MURIA KUDUS
FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN

Penelitian . ini. -memiliki tujuan untuk menganalisis pengaruh Kkualitas
website, reputasi dan harga terhadap minat beli online shop dengan kepercayaan
website sebagai variabel mediasinya. penelitian ini menggunakandua variabel
endogen, yaitu kepercayaan dan minat beli, dantiga variabel eksogen, yaitu
kualitas website, reputasi dan harga. Pengumpulan data yang digunakan pada
penelitian int adalah metode kuesioner. Dalam penelitian ini menggunakan sampel
yang terdiri dari 200 responden dengan teknik non probability sampling.Analisis
data yang digunakan (SEM) Structual Equatuion Modeling yang di operasikan
melalui program AMOS. Hasil penelitian menunjukkan kualitas website, reputasi
dan harga berpengaruh positif dan signifikan terhadap minat beli melalui
kepercayaan.

Kata kunci:  kualitas website, reputasi, harga, kepercayaan, minat beli.
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ABSTRACT

ANALYSIS OF THE INFLUENCE OF WEBSITE QUALITY, REPUTATION
AND PRICES ON INTEREST TO BUY ONLINE SHOP WITH WEBSITE
TRUST AS THE MEDIATION VARIABLE (Case Study on Muria Kudus
University Students

Muhamad Akbar Tawagqali
NIM. 2017-11-347

Guidance Lecturer . 1. Sutono, SE. MM, Ph.D.
2. Agung Subono, SE, M.Si.

UNIVERSITAS MURIA KUDUS
FACULTY OF ECONOMICS AND AND BUSINESS STUDY PROGRAM
OF MANAGEMENT

This study aims to analyze the effect of website quality, reputation and price
on online shop buying interest with website trust as a mediating variable. This
study uses two endogenous variables, namely trust and buying interest, and three
exogenous variables, namely website quality, reputation and price. The data
collection used in this research is a questionnaire method. In this study using a
sample consisting of 200 respondents with non-probability sampling technique.
Analysis of the data used (SEM) Structural Equatuion Modeling which is operated
through the AMOS program. The results showed that website quality, reputation
and price had a positive and significant effect on buying interest through trust.

Keywords: website quality, reputation, price, trust, buying interest.
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