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ABSTRAKSI 

 

Penelitian bertujuan menganalisis pengaruh inovasi, persepsi nilai dan varian 

produk terhadap minat beli dan keputusan pembelian konsumen Motor Honda (PT. 

Prima Zirang Utama Kudus) . Sampel penelitian sebanyak 120 responden. Teknik 

menggunakan accidental sampling. Pengumpulan data menggunakan daftar kuesioner, 

dokumentasi. Pengolahan data menggunakan scoring, editing, tabulasi, proses input ke 

komputer. Analisis data menggunakan uji validitas dan reliabilitas, uji model dengan 

metode analisis data SEM (Stuctural Equation Modeling). Berdasarkan hasil analisis 

menyimpulkan bahwa  (1) Ada pengaruh positif dan signifikan antara inovasi produk 

terhadap minat beli motor Honda PT. Prima Zirang Utama Kudus; (2)  Ada pengaruh 

positif dan signifikan antara persepsi nilai terhadap minat beli konsumen motor Honda 

PT. Prima Zirang Utama Kudus; (3) Ada pengaruh positif dan signifikan antara varian 

produk terhadap minat beli konsumen motor Honda PT. Prima Zirang Utama Kudus; 

(4)  Ada pengaruh positif dan signifikan antara inovasi produk terhadap keputusan 

pembelian konsumen mot or Honda PT. Prima Zirang Utama Kudus; (5) Ada pengaruh 

positif dan signifikan antara inovasi produk  terhadap minat beli konsumen motor 

Honda PT. Prima Zirang Utama Kudus; (6)  Ada pengaruh positif dan signifikan antara 

varian produk terhadap minat beli konsumen motor Honda PT. Prima Zirang Utama 

Kudus; (7)  Ada pengaruh positif dan signifikan antara minat beli terhadap keputusan 

pembelian konsumen motor Honda PT. Prima Zirang Utama Kudus. 

 

Kata kunci : Inovasi, Persepsi Nilai, Varian Produk, Minat Beli, dan  Keputusan Pembelian. 

 

 



 

vii 

 

EFFECT OF INNOVATION, PERCEPTION OF VALUE AND PRODUCT VARIETY 

ON BUYING INTEREST AND PURCHASE DECISIONS OF HONDA 

MOTORCYCLES (PT. PRIMA ZIRANG UTAMA KUDUS) 

 

Febri Prastiyo 

NIM. 2017-11-275 

 

Advisor I Drs. H. M. Masruri, MM 

Advisor 2 Indah Dwi Prasetyaningrum, SE, MM 

 

MUIA KUDUS UNIVERSITY 

FACULTY OF ECONOMICS AND BUSINESS STUDY PROGRAM 

MANAGEMENT 

 

ABSTRACTION 

 

This study aims to analyze the effect of innovation, perceived value and 

product variants on buying interest and consumer purchasing decisions for 

Honda Motor (PT. Prima Zirang Utama Kudus). The research sample was 120 

respondents. The technique uses accidental sampling. Collecting data using a list 

of questionnaires, documentation. Data processing uses scoring, editing, 

tabulation, input process to a computer. Data analysis used validity and 

reliability test, model test with SEM (Structural Equation Modeling) data 

analysis method. Based on the results of the analysis concluded that (1) There is 

a positive and significant effect between product innovation on buying interest in 

Honda PT. Prima Zirang Utama Kudus; (2) There is a positive and significant 

effect between perceived value on consumer buying interest for Honda 

motorcycles at PT. Prima Zirang Utama Kudus; (3) There is a positive and 

significant effect between product variants on consumer buying interest for 

Honda motorcycles at PT. Prima Zirang Utama Kudus; (4) There is a positive 

and significant influence between product innovation on consumer purchasing 

decisions for motorcycles or Honda PT. Prima Zirang Utama Kudus; (5) There 

is a positive and significant effect between product innovation on consumer 

buying interest for Honda motorcycles at PT. Prima Zirang Utama Kudus; (6) 

There is a positive and significant effect between product variants on consumer 

buying interest for Honda motorcycles at PT. Prima Zirang Utama Kudus; (7) 

There is a positive and significant influence between buying interest on consumer 

purchasing decisions for Honda motorcycles at PT. Prima Zirang Utama Kudus. 

 

Keywords: Innovation, Perceived Value, Product Variants, Purchase Intention, 

and Purchase Decision. 
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