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ABSTRAKSI

Penelitian ini menganalisis Pengaruh Promosi Penjualan, Kualitas Produk dan
Pelayanan Purna Jual terhadap Minat Beli Konsumen fengan Kepercayaan sebagai
Variabel Intervening (Studi Kasus pada Mobil Daihatsu Ayla di PT. Karya Zirang
Utama Kudus) Penelitian ini dilakukan pada produk Mobil Daihatsu Ayla di PT. Karya
Zirang Utama Kudus dengan sampel 130 responden. Jenis dari penelitian ini adalah
deskriptif kuantitatif. Analisis data kuantitatif serta menggunakan pengujian statistik
SEM AMOS. Hasil penelitian menyimpulkan bahwa (1) Variabel promosi penjualan
berpengaruh positif. dan signifikan terhadap kepercayaan; (2) Kualitas produk
berpengaruh positif dan signifikan terhadap kepercayaan, (3) Variabel pelayanan
purna jual berpengaruh positif dan signifikan terhadap kepercayaan (4) Variabel
promosi penjualan berpengaruh positif dan signifikan terhadap minat beli ; (5)
Kualitas produk berpengaruh positif dan signifikan terhadap minat beli ; (6) Pelayanan
purna jual berpengaruh positif dan signifikan terhadap minat beli.; (7) Kepercayaan
berpengaruh positif dan signifikan terhadap minat beli.

Kata Kunci : Promosi Penjualan, Kualitas Produk dan Pelayanan Purna Jual terhadap
Minat Beli
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ABSTRACTION

This study analyzes the Effect of Sales Promotion, Product Quality and After Sales
Service on Consumer Purchase Interest with Trust as an Intervening Variable (Case
Study on Daihatsu Ayla Car at PT. Karya Zirang Utama Kudus) This research was
conducted on Daihatsu Ayla Car products at PT. The work of Zirang Utama Kudus
with a sample of 130 respondents. The type of this research is descriptive quantitative.
Quantitative data analysis and using AMOS SEM statistical testing. The results of the
study conclude that (1) the sales promotion variable has a positive and significant
effect on trust; (2) Product quality has a positive and significant effect on trust, (3)
After-sales service variable has a positive and significant effect on trust (4) Sales
promotion variable has a positive and significant effect on purchase intention; (5)
Product quality has a positive and significant effect on buying interest; (6) After-sales
service has a positive and significant effect on buying interest; (7) Trust has a positive
and significant effect on buying interest.

Keywords: Sales Promotion, Product Quality and After Sales Service on Purchase
Interest
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