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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, harga dan 

kualitas pelayanan terhadap minat beli ulang minuman herbal pada masa pandemi 

Covid-19 (Studi Kasus pada Depot Jamu Jeng Minul Pati). Populasi dalam 

penelitian ini yaitu masyarakat penyuka jamu di Kabupaten Pati yang tidak 

diketahui jumlahnya, serta sampel diambil sebanyak 100 responden. Uji penelitian 

ini menggunakan uji validitas dan uji reliabilitas. Pengolahan data menggunakan 

coding, tabulating, scoring dan editing. Analisis data menggunakan teknik SPSS. 

Hasil penelitian adalah variabel kualitas produk secara parsial berpengaruh positif 

tetapi tidak signifikan terhadap minat beli ulang. Variabel harga secara parsial 

berpengaruh positif dan signifikan terhadap minat beli ulang. Variabel kualitas 

pelayanan secara parsial berpengaruh positif tetapi tidak signifikan terhadap minat 

beli ulang. Pengujian secara simultan menunjukkan variabel kualitas produk, 

harga dan kualitas pelayanan secara serempak atau bersama-sama mempunyai 

pengaruh yang signifikan terhadap minat beli ulang Depot Jamu Jeng Minul Pati 

 

Kata kunci: kualitas produk, harga, kualitas pelayanan dan minat beli ulang. 

 

INFLUENCE OF PRODUCT QUALITY, PRICE AND QUALITY OF SERVICE 

ON THE INTEREST TO BUY HERBAL BEVERAGES DURING THE COVID-19 

PANDEMIC 
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ABSTRACTION 

This study aims to analyze the effect of product quality, price and service quality 

on interest in buying herbal drinks again during the Covid-19 pandemic (Case 

Study at Jeng Minul Pati Jamu Depot). The population in this study is an 

unknown number of people who like herbal medicine in Pati Regency, and the 

sample is taken as many as 100 respondents. This research test uses validity and 

reliability tests. Data processing uses coding, tabulating, scoring and editing. 

Data analysis using SPSS technique. The result of the research is that the product 

quality variable partially has a positive but not significant effect on repurchase 

interest. The price variable partially has a positive and significant effect on 

repurchase interest. The service quality variable partially has a positive but not 

significant effect on repurchase interest. Simultaneous testing shows that the 

variables of product quality, price and service quality simultaneously or together 

have a significant effect on repurchasing interest at Depot Jamu Jeng Minul Pati. 

Keywords: product quality, price, service quality and repurchase intention. 
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