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ABSTRAK 

Mabruroh, Zakiyah Al. 2021. Analisis Jenis dan Fungsi Wacana Iklan Barang 

dan Jasa dalam Koran Suara Merdeka Edisi Oktober 2020 Pendidikan 

Bahasa dan Sastra Indonesia Fakultas Keguruan dan Ilmu Pendidikan 

Universitas Muria Kudus. Pembimbing I Dr. Drs. Mohammad. 

Kanzunnudin, M., Pd. II Luthfa Nugraheni, M., Pd.  

 

Kata Kunci : iklan barang, jasa, suara merdeka, wacana 

 

Penelitian ini bertujuan untuk (1) menganalisis jenis wacana iklan barang 

dan jasa dalam koran Suara Merdeka edisi Oktober 2020. Dan (2) menganalisis 

fungsi wacana iklan barang dan jasa dalam koran Suara Merdeka edisi Oktober 

2020.  

Penelitian ini merupakan penelitian deskriptif kualitatif. Data dalam 

penelitian ini diperoleh dari koran Suara Merdeka edisi Oktober 2020. 

Pengumpulan data dalam penelitian ini menggunakan metode simak dan catat. 

Selanjutnya data dianalisis dengan menggunakan metode padan referen dengan 

teknik dasarnya berupa teknik pilah unsur penentu.  

Hasil penelitian yang dilakukan peneliti tentang jenis dan fungsi wacana 

iklan barang dan jasa dalam koran Suara Merdeka edisi Oktober 2020. 

Menghasilkan 30 wacana iklan dengan 12 jenis dan 18 fungsi wacana iklan. 

Adapun jenis wacana iklan yakni a) wacana persuasi, peneliti menemukan 3 

wacana persuasi dalam iklan di Suara Merdeka. b) wacana ekspoisi, peneliti 

menemukan 3 wacana eksposisi dalam iklan di koran Suara Merdeka. c) wacana 

deskripsi, peneliti menemukan 3 wacana deskripsi dalam iklan di koran Suara 

Merdeka. Dan d) wacana argumentasi, peneliti menemukan 3 wacana argumentasi 

dalam iklan di koran Suara Merdeka. Adapun fungsi wacana iklan dalam koran 

Suara Merdeka edisi Okbober 2020 yakni a) fungsi informasi, peneliti 

menemukan 16 fungsi informasi dalam iklan Suara Merdeka. Dan b) fungsi 

persuasi, peneliti menemukan 2 fungsi persuasi dalam iklan Suara Merdeka edisi 

Oktober 2020.  
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ABSTRACT 

Mabruroh, Zakiyah Al. 2021. Analysis type and Function of Goods and Services 

Advertising Discourse in Suara Merdeka Daily Newspaper October 

2020 of Indonesian Language and Literature education, Faculty of 

Teacher Training and Education, Muria Kudus University. Supervisor 

(I) Dr. Drs. Mohammad. Kanzunnudin, M.Pd. (II) Luthfa Nugraheni, 

M. Pd. 

 

Keywords: goods advertisement, service, Suara Merdeka, discourse 

 

This study aims to (1) analyze the types of discourse on advertisements for 

goods and services in the October 2020 edition of Suara Merdeka newspaper. 

And (2) analyze the function of the discourse on advertisements for goods and 

services in the October 2020 edition of Suara Merdeka newspaper.  

This research is a qualitative descriptive research. The data in this study 

were from the October 2020 edition of Suara Merdeka newspaper. The data 

collecting teachnique in this study used a listening and note-taking teachnique. 

Furthermore, the data were analyzed using the referent equivalent method with the 

basic technique in the form of a determining element sorting teachnique.  

The results of research conducted by researchers on the types and fuctions 

of goods and services advertising discourse in the October 2020 edition of Suara 

Merdeka newspaper. Produced 30 advertising discourse, with 12 types of 

advertising discourse and 18 functions of advertising discourse, namely a) 

persuation discourse, the researcher found 3 types of persuasion in 

advertisementss in Suara Merdeka newspaper. b) discourse of exposition, the 

researcher found 3 discourse of exposition in advertisements in Suara Merdeka 

newspaper. c) descriptive discourse, the researcher found 3 descriptive discourses 

in advertisements in Suara Merdeka newspaper. And d) argumentative discourse, 

the researcher found 3 argumentative discourses in advertisements in Suara 

Merdeka newspaper. The function of the discourse on advertising goods and 

services in the October 2020 edition of Suara Merdeka newspaper, namely a) the 

information function, researchers found 16 information functions in 

advertisements in the Suara Merdeka newspaper. And b) the function of 

persuasion in advertisements in the October 2020 edition of Suara Merdeka 

newspaper.   
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