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 ABSTRAK 

 

Penelitian ini bertujuan untuk menguji Pengaruh Pajak, Mekanisme Bonus, 

Tunneling Incentive, Exchange Rate, Dan Leverage Terhadap Indikasi Melakukan 

Transfer Pricing Pada Perusahaan Manufaktur Yang Terdaftar Di Bursa Efek 

Indonesia (BEI) Tahun 2016-2020. Penentuan sampel ini menggunakan metode 

purposive random sampling dengan jumlah sampel 169 sampel yang diteliti. 

Penelitian ini menggunakan teknik analisis regresi logistik. Hasil penelitian ini 

menunjukkan bahwa Pajak, Mekanisme Bonus, Exchange Rate, Dan Leverage 

berpengaruh positif terhadap Transfer Pricing, sedangkan Tunneling Incentive 

tidak berpengaruh terhadap Transfer Pricing. 
 

kata kunci: Pajak, Mekanisme Bonus, Tunneling Incentive, Exchange Rate, 

Leverage dan Transfer Pricing. 
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ABSTRAC 

 

This study aims to examine the Effect of Taxes, Bonus Mechanisms, Tunneling 

Incentives, Exchange Rates, and Leverage on Indications of Transfer Pricing in 

Manufacturing Companies Listed on the Indonesia Stock Exchange (IDX) 2016-

2020. Determination of this sample using purposive random sampling method 

with a total sample of 169 samples studied. This research uses logistic regression 

analysis technique. The results of this study indicate that Taxes, Bonus 

Mechanisms, Exchange Rates, and Leverage have a positive effect on Transfer 

Pricing, while Tunneling Incentives have no effect on Transfer Pricing. 

 

keywords: Tax, Bonus Mechanism, Tunneling Incentive, Exchange Rate, 

Leverage and Transfer Pricing 
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