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ABSTRAK 

PENGARUH PRICE, STORE ATMOSPHERE, DAN KUALITAS 

LAYANAN TERHADAP LOYALITAS KONSUMEN DENGAN 

KEPUASAN KONSUMEN SEBAGAI VARIABEL INTERVENING 

(STUDI PADA KONSUMEN DI NO. 8 COFFEE KUDUS) 

Jihan Emilia Fitriyani 

NIM. 2017-11-490 

Dosen Pembimbing : 1. Sutono, SE. MM, Ph.D. 

     2. Agung Subono, SE, M.Si. 

 

UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

 

Penelitian ini bertujuan untuk mengetahui pengaruh price, store atmosphere dan 

kualitas layanan terhadap loyalitas pelanggan dengan kepuasan pelanggan sebagai 

variabel intervening. Penelitian ini menggunakan dua variabel endogen yaitu 

loyalitas pelanggan dan kepuasan pelanggan selain itu penelitian ini menggunakan 

tiga variabel eksogen yakni price, store atmosphere dan kualitas layanan. 

Pengumpulan daya dalam penelitian ini menggunakan metode kuesioner. Populasi 

dalam penelitian ini adalah seluruh pelanggan No.8 Coffee Kudus dan 

menggunakan sampel berjumlah 210 responden yang telah dipilih dengan 

menggunakan teknik purposive sampling. Analisis data yang digunakan adalah 

Structural Equation Modeling (SEM) dengan menggunakan program AMOS. 

Berdasarkan hasil analisis didapatkan hasil price, store atmosphere dan kualitas 

layanan berpengaruh positif dan signifikan terhadap loyalitas pelanggan. Price, 

store atmosphere dan kualitas layanan berpengaruh positif dan signifikan terhadap 

loyalitas pelanggan. Kepuasan pelanggan berpengaruh positif dan signifikan 

terhadap loyalitas pelanggan. Kepuasan pelanggan tidak mampu memediasi 

pengaruh price, store atmosphere dan kualitas layanan terhadap loyalitas 

pelanggan.  

Kata Kunci: price, store atmosphere, kualitas layanan, kepuasan pelanggan 

dan loyalitas pelanggan. 
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ABSTRACT 

THE EFFECT OF PRICE, STORE ATMOSPHERE, AND QUALITY OF 

SERVICE ON CONSUMER LOYALTY WITH CUSTOMER SATISFACTION 

AS INTERVENING VARIABLES 

(STUDY ON CONSUMER AT NO. 8 COFFEE KUDUS) 

Jihan Emilia Fitriyani 

NIM. 2017-11-490 

Dosen Pembimbing : 1. Sutono, SE. MM, Ph.D. 

     2. Agung Subono, SE, M.Si. 

 

MURIA KUDUS UNIVERISTY 

FACULTY OF ECONOMICS AND BUSINESS STUDY PROGRAM OF 

MANAGEMENT 

This study aims to determine the effect of price, store atmosphere and service 

quality on customer loyalty with customer satisfaction as an intervening variable. 

This study uses two endogenous variables, namely customer loyalty and customer 

satisfaction. In addition, this study uses three exogenous variables, namely price, 

store atmosphere and service quality. Collecting power in this study using a 

questionnaire method. The population in this study were all customers of No.8 

Coffee Kudus and used a sample of 210 respondents who had been selected using 

purposive sampling technique. Analysis of the data used is Structural Equation 

Modeling (SEM) using the AMOS program. Based on the results of the analysis, it 

is found that price, store atmosphere and service quality have a positive and 

significant effect on customer loyalty. Price, store atmosphere and service quality 

have a positive and significant effect on customer loyalty. Customer satisfaction 

has a positive and significant effect on customer loyalty. Customer satisfaction is 

not able to mediate the effect of price, store atmosphere and service quality on 

customer loyalty. 

Keyword: price, store atmosphere, service quality, customer satisfaction and 

customer loyalty. 
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