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ABSTRAK 

 

Tujuan penelitian ini adalah menganalisis pengaruh citra merek terhadap 

keputusan pembelian sepeda motor Honda CBR 150R di Kecamatan Sluke 

Kabupaten Rembang. Menganalisis pengaruh harga terhadap keputusan 

pembelian sepeda motor Honda CBR 150R di Kecamatan Sluke Kabupaten 

Rembang. Menganalisis pengaruh kualitas produk terhadap keputusan pembelian 

sepeda motor Honda CBR 150R di Kecamatan Sluke Kabupaten Rembang. 

Menganalisis pengaruh citra merek, harga dan kualitas produk terhadap keputusan 

pembelian sepeda motor Honda CBR 150R di Kecamatan Sluke Kabupaten 

Rembang secara berganda. Pendekatan yang digunakan dalam penelitian ini 

adalah pendekatan kuantitatif. Sampel adalah pengguna sepeda motor Honda CBR 

150 R di Kecamatan Sluke Kabupaten Rembang yang berjumlah 97 responden. 

Teknik pengumpulan data variabel dengan menggunakan teknik kuesioner dan 

studi pustaka. Teknik analisis data menggunakan analisis regresi linier berganda. 

Hasil penelitian menunjukkan bahwa Citra merek berpengaruh positif dan 

signifikan terhadap keputusan pembelian sepeda motor Honda CBR 150 R di 

Kecamatan sluke Kabupaten Rembang. Harga berpengaruh positif dan signifikan 

terhadap keputusan pembelian sepeda motor Honda CBR 150 R di Kecamatan 

sluke Kabupaten Rembang. Kualitas produk berpengaruh positif dan signifikan 

terhadap keputusan pembelian sepeda motor Honda CBR 150 R di Kecamatan 

sluke Kabupaten Rembang. Citra merek, harga dan kualitas produk secara 

bersama-sama atau berganda berpengaruh positif dan signifikan terhadap 

keputusan pembelian sepeda motor Honda CBR 150 R di Kecamatan Sluke 

Kabupaten Rembang. 
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ABSTRACT 

The purpose of this study was to analyze the effect of brand image on 

purchasing decisions for Honda CBR 150R motorcycles in Sluke District, 

Rembang Regency. Analyzing the effect of price on purchasing decisions for a 

Honda CBR 150R motorcycle in Sluke District, Rembang Regency. Analyzing the 

effect of product quality on purchasing decisions for Honda CBR 150R 

motorcycles in Sluke District, Rembang Regency. Analyzing the effect of brand 

image, price and product quality on purchasing decisions for Honda CBR 150R 

motorcycles in Sluke District, Rembang Regency in multiple ways. The approach 

used in this research is a quantitative approach. The sample is a Honda CBR 150 

R motorcycle user in Sluke District, Rembang Regency, totaling 97 respondents. 

Variable data collection techniques using questionnaires and literature studies. 

The data analysis technique used multiple linear regression analysis. The results 

showed that brand image had a positive and significant effect on purchasing 

decisions for a Honda CBR 150 R motorcycle in Sluke District, Rembang 

Regency. Price has a positive and significant effect on purchasing decisions for a 

Honda CBR 150 R motorcycle in Sluke District, Rembang Regency. Product 

quality has a positive and significant effect on purchasing decisions for Honda 

CBR 150 R motorcycles in Sluke District, Rembang Regency. Brand image, price 

and product quality together or multiplely have a positive and significant impact 

on purchasing decisions for a Honda CBR 150 R motorcycle in Sluke District, 

Rembang Regency. 
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