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ABSTRAKSI

Penelitian ini bertujuan untuk mengetahul pengarub citra merek dan harga
produk erhadap kepuinsan pembelian melalui kepuasan pelangean. Populasi pada
penelitian ini adalah pelanggan Kopigu Coffee Kudus vg pernah berkunjung dan
membeli di calé tersebut,

Pengambilan sampel mengeunakan purposive sampling dengan jenis non
prabability samplingsebesar 114 responden. Teknik analisis dengan metode
Structural Eguation Modeling (SEM) melalul program Amalvsis OF Moment
Structure (AMOS). Hasil penelitian menunjukkan hahwa citra merek herpengamh
positit signifikan  terhadap keputusan pembelian, harga produk herpengaruh
positil. signifikan terhadap keutusan pembelian, citra merck berpengaruh positf
signifikan terhadap kepuasan pelanggan, harga produk berpengaruh positif
signifikan terhadap kepuasan pelanggan, keputusan pembelian berpengaruh positif
signifikan terhadap kepuasan pelanggan, kepumsan pembelian tidak mampu
menjadi variabel intervening antara citra merek dan harga produk techadap
kepuasan pelanggan,

Kata Kunci: Citra Merek, Harga Produk, Keputusan Pembelian, Kepuasan
Pelanggan.
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ABSTRACT

This smudy aimed to determine the effect of brand image and product
prices on purchasing decisions through customer salisfaction. The popudation in
this studv were Kopigu Caffee Kudus customers who had visited and bought at the
ol

Sampling using purposive sampling with non-probability sampling tvpe of
{14 respondents. The analysis technigue wses the Structural Eguation Modeling
(SEM) method throwgh the Analysis OF Moement Struciure (AMOS) program. The
results showed that brand image has a significant positive effect on purchasing
decivions, product prices have a significant positive effect on purchasing
decisions, brand image has a significant positive effect on customer satisfaction,
product prices have a significant positive effect on customer satisfaction,
purchase  decisions have a - sigaificant — positive  effect on customer
sidfinfonection, purchasing decisions are red able fo be oan infervening  variable
between brand fmage and product price aon customer safisfaction.

Keywords: Brand Tmage, Prodwet Price, Purchase Decision, Customer
Satisfaction.
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