
 

 

82 

 

 

DAFTAR PUSTAKA 

Satu Pengarang 

 

1. Anoraga, 2016, Manajemen Bisnis. Jakarta: Rineka Cipta.  

2. Barnes, 2018, Secrets Of Customer Relationship Management, Andi. 

Yogyakarta Berry, 2019, A Marketing services. New York: The Free 

Press.  

3. Bitner, 2019,. Service Marketing ,3 rd ed., Tata. McGraw Hill, New Delhi. 

4. Bricci, L., 2019, The Effects of Trust, Commitment and Satisfaction on 

Customer Loyalty in the distribution sector Perusahaan asuransiing. 

Journal of Economics, Business and Management, Vol. 4, No. 2. 

5. Chung-Sub Shin ,2019, The Impact of Korean Market Shop Service 

Quality and Atmosphere on Customer Satisfaction and Loyalty. 

6. Darusman, 2018, Analisis Pengaruh Firm Size, Book to Market Ratio, 

Price Earning Ratio, dan Momentum Terhadap Return Portofolio Saham. 

Diponegoro Journal of Management, Vol. 1 No. 1, Tahun 2019: 212-225 

7. Della Octavia Sari ,2019, Pengaruh Kualitas Pelayanan, Store atmosphere, 

terhadap Loyalitas Alfamart di Desa Kepatihan Tulungagung dengan 

Loyalitas sebagai Variabel Intervening  

8. Eka Candra Indriyani, 2017, Pengaruh Kualitas Pelayanan, Loyalitas 

Nasabah dan Citra Perusahaan terhadap Loyalitas Nasabah Supermarket 

Superindo di Adisucipto. 

9. Fandy Tjiptono, 2019, Pemasaran Jasa. Gramedia 

10. Florin Alexandru, 2016, Satisfaction, Trust, and Commitment as 

Dimension of Loyalty in Perusahaan asuransiing Companides. 

11. Geok, 2019, Consumers Trust in a Brand and the Link to Brand Loyalty. 

Journal of Market Focused Management. 

12. Griffin, 2019, Customer Loyalty: Menumbuhkan & Mempertahankan 

Kesetiaan Pelanggan. Jakarta : Erlangga. 

13. Husein Umar, 2019:78 Metode Penelitian untuk Skripsi dan Tesis. Jakarta: 

14. Irawan, 2018, Prinsip Loyalitas Pelanggan. Jakarta: Elex Media 

Komputindo 

15. Ishmael Mensah Mensah ,2018, Effects of Service Quality and Customer 

Satisfaction on Loyality in MinimarKer on University of Cape Coast 

Campus 

16. Kotler, 2016, Manajemen Pemasaran. Edisi Mileinium. Jakarta, Indeks 

Kelompok Gramedia. 

17. Kotler, 2019, Manajemen Pemasaran , Erlangga, Jakarta. 

18. Lynawat, 2019, Pengaruh Kepercayaan terhadap Loyalitas Nasabah 

dengan Loyalitas Nasabah Sebagai Variabel Intervening pada PD BPR 

BKK Purwokerto Cabang HR Bunyami. 



 

83 

 

19. Miranda, 2016, Manajemen Logistik Dan Supply Chain Management. 

Harvarindo. 

20. Muhammad Rheza Alfin, Sahidillah Nurdin, 2018, Pengaruh 

Store Atmosfer pada loyalitas dan implikasinya terhadap 

loyalitas nasabah di Indomaret Ahmad Yani Bandung, 

Jurnal Ecodemica, Vol. 1 No. 2, Hal 1-10. 

21. Mohd Aliff Abdul Majid ,2017, Service Quality, Food 

Quality, Brand Image and Customer loyalty: An Empirical 

Study at a Minimarket. 

22. Ndubis, 2017, Relationship Marketing and Customer Loyalty”.Marketing 

Intelligence and Planning. Vol 25. No.1. pg 98 –106. 

23. O’Shaughnessy. 2019, The Consumer Society and 

Hedonism European, dalam Journal of Marketing, 36 (5/6), 

524-47. 

24. Parasuraman et al, 2018 , The Behaviorial Consequenses of Service 

Quality. New. Jersey : Prentince Hall. 

25. Rahmat Sulistiyo ,2019, Pengaruh Harga, Store Atmosfer, 

dan Kualitas Pelayanan terhadap Loyalitas Nasabah dengan 

Loyalitas Nasabah Sebagai Variabel Intervening ,Indomaret 

Babarsari Yogyakarta, 

26. Rambat Lupiyoadi, 2016, Manajemen Pemasaran Jasa Berbasis 

Kompetensi (Edisi 3).Jakarta: Salemba Empat. 

27. Rangkuti, 2016 Riset Pemasaran. Gramedia Pustaka Utama, Jakarta. 

28. Sabarudin, 2016, Effects Of Service Quality, Customer Trust 

And Customer Religious Commitment On Customer 

Satisfaction And Loyalty Of Islamic Perusahaan asuransis,. 

29. Sevilla, 2018, Research Methods”. Rex Printing Company. QuezonCity 

Singarimbun, 2016, Metode Penelitian Survei, Jakarta: LP3ES.  

30. Sevilla, 2018, Pengantar Metode Penelitian, Jakarta: Remaja Rosda 

31. Seyedhossein Nikou ,2017, Service Quality, Customer 

Satisfaction, and Customer Loyalty Various Market: A 

Comprehensive Literature Review ,1993-2016,. 

32. Sheng Wen, ,2018, Image, Service Quality, Customer 

Satisfaction, and Customer Loyalty–Taking‘ the BaoWei 

Zhen Catering Minimarket Empirical Study 

33. Somad, Abdus ,2016, Analisis Pengaruh Citra Perusahaan 

terhadap Loyalitas nasabah dan Loyalitas Nasabah” ,Studi 

pada Alfamart Surakarta. 

34. Stephen Banahene, 2018, The Impact of Customer Satisfaction on Loyalty 

in the Ghana Perusahaan asuransiing Sector: The Effect of Trust 

Mediation. 

35. Styana Christi ,2017, Pengaruh Kualitas Pelayanan dan Store 

Atmosfer Terhadap Loyalitas Melalui Loyalitas Nasabah 

Pada Minimarket Usaha Karyawan Pemerintah Kota 

Semarang 



 

 

84 

 

36. Supranto, 2018, Pengukuran Tingkat loyalitas Pelanggan. 

Jakarta: Rineka ipta 

37. Tjiptono, 2017, Manajemen Pemasaran dan Analisa 

Perilaku Nasabah,. Yogyakarta: BPFE 

38. Umar, 2019, Riset Pemasaran dan Perilaku Nasabah, 

Gramedia Pustaka Utama, Jakarta. 

39. Wahjono, 2019, Manajemen Pemasaran Perusahaan 
asuransi, Yogyakarta : Graha Ilmu 

40. Yamit, 2016, Manajemen Kualitas Produk dan Jasa. Edisi Pertama. 

Yogyakarta. 

Dua Pengarang  

1. Fragata, and J. Antunes, 2016, Influnence Trust, Commitment and 

Satisfaction on Customer Loyalty in the Distribution Perusahaan asuransi 

Sector 

2. Kotler and Amstrong, 2019, Principles of Marketin, 12th Edition, Jilid 1 

Terjemahan Bob Sabran Jakarta : Erlangga.  

3. Kotler dan Keller, 2019, Manajemen Pemasaran. Edisi tiga belas Bahasa. 

Indonesia.Jilid 1 dan 2.Jakarta : Erlangga. 

4. Levi dan Weitz, 2019, Retailing Management, 4th edition. New York: 

Mc.GrawHill, Irwi 

5. Mudie & Cottam, 2016, The Management and Marketing of Service. 

Oxford: Butterworth-Heinemann Ltd., p. 223. 

6. Mulyo Budi Setiawan dan Ukudi, 2017, Pengaruh Kualitas Layanan, 

Kepercayaan dan Komitmen Terhadap Loyalitas Nasabah ( Studi Pada PD. 

BPR Perusahaan asuransi Pasar Kendal. Jurnal Bisnis dan Ekonomi (JBE), 

September 2019, Hal. 215-227 

7. Nasution dan Widjajanto, 2017, Proses Pembentukan Kepercayaan 

Nasabah: Studi Kasus sebuah Usaha Kecil Menengah Percetakan Digital 

di Bandung. Jurnal Manajemen Teknologi, Vol. 6, pp 95-114 

8. Nuraisyah Dwi Purnamasari, Agus Maolana Hidaya, 2016, Analisis 

Pengaruh Store Atmosphere Terhadap Loyalitas Pelanggan Pada Misbar 

Bandung, e-Proceeding of Applied Science  96 2 A Hal 1-7 

9. Selda Ene1 & Betül Özkaya ,2016, A Study on Corporate Image, 

Customer Satisfaction to Brand Loyalty in the Context of Retail Stores 

10. Supriaddin, Nofal, 2019, Pengaruh Loyalitas, Kepercayaan, dan 

Komitmen Nasabah terhadap Loyalitas Nasabah pada Perusahaan asuransi 

BNI Cabang Kota Kendari (Studi pada Nasabah Tabungan Plus) 

11. Sutisna dan Pawitra 2019 Perilaku Nasabah dan Komunikasi Pemasaran. 

PT. Remaja Rosdakarya, Bandung 

 

Tiga Pengarang 
1. Erwan Aristyanto, Andi Farouq Hasan, Nanda Aditya Surya, 2019, 

Pengaruh Komitmen dan Kepercayaan terhadap Loyalitas Nasabah 

Perusahaan asuransi di Surabaya (The Effect of Commitment and Trust for 

Customer Satisfaction Islamic Perusahaan asuransiing in Surabaya).  



 

85 

 

 
Lebih dari Tiga Pengarang 

1. Engel, et al, 2019, Consumer Behaviour. Mason: Permissions. 

Department, Thomson Business and Economics.  

2. Moorman et al, 2019, Factors Affecting Trust in Market Research 

Relationships”.Journal of Marketing. Vol 57. pp 81-101. 

3. Yusr, M. M., Mokhtar, S. S. M., Othman, A. R., & Sulaiman, Y. (2017). 

Does Interaction between TQM Practices and Knowledge Management 

Processes Enhance the Innovation Performance? 

 

 

 
Pengarang Sama 

1. Ferdinand, 2016 Metode Penelitian Manajemen. Semarang. 

Badan. Penerbit Universitas Diponegoro. 

2. _________,2019 Metode Penelitian

 Manajemen. BP Universitas Diponegoro 

Semarang 

3. Yazid ,2016, Pemasaran Jasa. Edisi Kedua. Yogyakarta, 

Ekonisia Kampus. 

4.   , 2019, Pedoman Penulisan Skripsi, UMK Kudus.  

  
 

 

 

 

 

 

 

 

 

 

 

 


