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ABSTRAKSI

Penelitian ini mempunyai tujuan untuk mengetahui pengaruh promosi
soalia media, persepsi harga, kualitas layanan, terhadap keputusan pembelian
dengan mediasi variabel minat beli (Studi kasus pembeli handphone merek Iphone
di toko One Piece Phone Kudus). Penelitian ini menggunaakan metode kuantitatif
dengan analsis SEM (Structural Equation Model) menggunakan = dengan
program pengolahan data Amos 24.0. Sumber data pada penelitian ini adalah data
primer dan data sekunder. Metode pengambilan sampel dalam penelitian ini
adalah non' probability sampling dengan teknik pengambilan sampel secara
accidental sampling dengan jumlah sampel sebanyak 120 responden yaitu
pembeli handphone merek Iphone di toko One Piece Phone Kudus. Hasil
penelitian menunjukan bahwa promosi sosial media, persepsi harga dan kualitas
layanan berpengaruh signifikan terhadap minat beli. Untuk pengaruh terhadap
keputusan pembelian, kualitas layanan tidak berpengaruh signifikan. Namun
promosi sosial media, persepsi harga, dan minat beli berpengaruh positif dan
signifikan terhadap keputusan pembelian.

Kata Kunci : Promosi Sosia Media, Persepsi Harga, Kualitas Layanan,
Minat Beli, Keputusan Pembelian, Handphone
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ABSTRACT
This research was determine the effect of social media promotion, value

perception and service quality on terhadap purchase decision with mediation
variable purchase intention (case study of iphone brand mobile phone buyers in
store one piece phone kudus). This research used quantitative analysis using SEM
(Structural equation Models) with the program AMOS 24.0. This researh used
primary data and secondary data. The sampling methode in the research is
non probability samplingwith technic accidental sampling with a sample size of
120 respondents. Responden in the reseacrh buyers iphone brand mobile phone in
store one piece phone kudus. Theresults showed that social media promotion,
price perception, and service quality have a positiive and significant effect on
purchase intention. Customers value Price perception hava a not significant effect
on consumer satisfaction. And for purchase decisions,service quality have a not
significant effeect. But social-media promotion, price perception and purchase
intention have apositif significant effect on purchase decisions.

Keyword : Social Media Promotion, Price Perception, Service Quality, Purchase
Intention, Purcahse Decisions, Mobile Phone
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