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ABSTRAKSI 

 

Tujuan dari penelitian ini adalah untuk menganalisis pengaruh citra merek, 

kualitas produk, dan kemasan terhadap minat beli ulang melalui kepuasan 

konsumen pada produk minuman lidahku aloevera healthy drink. Jenis penelitian 

ini adalah penelitian kuantitatif. Populasi pada penelitian ini adalah seluruh 

konsumen membeli minuman lidahku yang datang secara langsung maupun melalui 

jasa pesanan online. Jumlah sampel dalam penelitian ini sejumlah 125 orang 

responden dengan pengambilan data menggunakan non-probability sampling yaitu 

Accidental Sampling. Data dianalisis dengan perangkat lunak statistika, Structural 

Equation Model (SEM) versi AMOS 24. Hasil penelitian ini menunjukkan bahwa 

citra merek berpengaruh positif dan signifikan terhadap kepuasan konsumen dan 

minat beli ulang, kualitas produk berpengaruh positif dan signifikan terhadap 

kepuasan konsumen dan minat beli ulang, kemasan berpengaruh positif dan 

signifikan terhadap kepuasan konsumen namun kemasan berpengaruh positif dan 

tidak signifikan terhadap minat beli ulang, kepuasan konsumen berpengaruh positif 

dan signifikan terhadap minat beli ulang. Citra merek dan kualitas produk 

berpengaruh positif dan tidak signifikan terhadap minat beli ulang melalui kepuasan 

konsumen, kemasan berpengaruh positif dan signifikan terhadap minat beli ulang 

melalui kepuasan konsumen. 

Kata kunci: citra merek, kualitas produk, kemasan, kepuasan konsumen, 

minat beli ulang  
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ABSTRACT 

 

This study aims to analyze the effect of brand image, product quality, and 

packaging on repurchase intention through consumer satisfaction with my aloe 

vera healthy drink. This type of research is quantitative research. The population 

in this study were all consumers who had bought my tongue drink that came directly 

or through online ordering services. The data collection technique used a 

questionnaire with a total sample of 125 respondents who had a product of my aloe 

vera healthy drink. The sampling technique used in this study was non-probability 

sampling, namely Accidental Sampling. The data will be analyzed using statistical 

software, namely the Structural Equation Model (SEM) version AMOS 24. The 

results of this study are brand image has a positive and significant effect on 

consumer satisfaction and repurchase interest, product quality has a positive and 

significant effect on consumer satisfaction and repurchase intention, packaging has 

a positive and significant effect on consumer satisfaction but packaging has a 

positive and insignificant effect on purchase intention. repeat, consumer 

satisfaction has a positive and significant effect on repurchase intention. Brand 

image and product quality have a positive and insignificant effect on repurchase 

intention through consumer satisfaction, packaging has a positive and significant 

effect on repurchase intention through consumer satisfaction. 

Keywords: brand image, product quality, packaging, customer satisfaction, 

repurchase interest 
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