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ABSTRAK 

 

 Penelitian ini bertujuan untuk memperoleh bukti empiris pengaruh ukuran 

perusahaan Sales growth, Corporate Social responsibility, Profitabilitas dan 

Leverage terhadap Tax Avoidance (Studi Empiris pada Perusahaan Manufaktur 

yang Terdaftar di Bursa Efek Indonesia tahun 2015-2018). Pengambilan sampel 

dengan menggunakan purposive sampling dan diperoleh sebanyak 72 perusahaan 

yang dijadikan sampel dalam penelitian ini. Pengujian hipotesis dilakukan dengan 

menggunakan regresi linear berganda. Berdasarkan dari hasil pengujian 

menunjukkan bahwa Ukuran Perusahaan, Sales Growth dan profitabilitas 

berpengaruh positif terhadap tax avoidance, Corporate Social responsibility 

berpengaruh negatif terhadap tax avoidance dan leverage tidak berpengaruh 

terhadap tax avoidance. 

Kata kunci : Ukuran Perusahaan, Sales Growth, Profitabilitas, Leverage, 

Corporate Social responsibility, tax avoidance. 
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ABSTRACT 

 

 This study aims to obtain empirical evidence of the influence of company 

characteristics Sales growth, Corporate Social responsibility, Profitability and 

Leverage on Tax Avoidance (Empirical Study on Manufactur Companies Listed 

on the Indonesia Stock Exchange 2015-2018). Sampling using purposive sampling 

and obtained as many as 72 companies as samples in this study. Hypothesis 

testing is done by using multiple linear regression. Based on the test results show 

that company size, sales growth and profitability have a positive effect on tax 

avoidance, corporate social responsibility has a negative effect on tax avoidance 

and leverage has no effect on tax avoidance 

 

Keywords : Company Size, Sales Growth, Profitability, Leverage, Corporate 

Social responsibility, tax avoidance. 
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