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ABSTRAK 
 

Tujuan penelitian ini adalah untuk menganalisis pengaruh orientasi pasar 

terhadap kinerja usaha, pengaruh pengaruh entrepreneurial marketing terhadap 

inovasi produk pada Industri Pariwisata di Kabupaten Kudus. Menganalisis 

pengaruh orientasi pasar terhadap inovasi produk pada Industri Pariwisata di 

Kabupaten Kudus. Menganalisis pengaruh entrepreneurial marketing terhadap 

kinerja pemasaran pada Industri Pariwisata di Kabupaten Kudus. Menganalisis 

pengaruh orientasi pasar terhadap kinerja pemasaran pada Industri Pariwisata di 

Kabupaten Kudus. Menganalisis pengaruh inovasi produk terhadap kinerja 

pemasaran pada Industri Pariwisata di Kabupaten Kudus. Pendekatan yang 

digunakan dalam penelitian ini adalah pendekatan kuantitatif. Sampel adalah 

penjual cinderamata di Menara Kudus dan Sunan Muria sebanyak 120 responden 

dan pengambilan sampel menggunakan teknik purposive sampling. Teknik 

mengambil data memakai metode kuesioner. Teknik analisis data menggunakan 

teknik SEM. Hasil penelitian menunjukkan bahwa entrepreneurial marketing 

berpengaruh terhadap inovasi produk pada Industri Pariwisata di Kabupaten 

Kudus. Orientasi pasar berpengaruh terhadap inovasi produk pada Industri 

Pariwisata di Kabupaten Kudus. Entrepreneurial marketing berpengaruh terhadap 

kinerja pemasaran pada Industri Pariwisata di Kabupaten Kudus. Orientasi pasar 

berpengaruh terhadap kinerja pemasaran pada Industri Pariwisata di Kabupaten 

Kudus. Inovasi produk berpengaruh terhadap kinerja pemasaran pada Industri 

Pariwisata di Kabupaten Kudus. Entrepreneurial marketing berpengaruh terhadap 

kinerja pemasaran melalui inovasi produk pada Industri Pariwisata di Kabupaten 

Kudus. Orientasi pasar berpengaruh terhadap kinerja pemasaran melalui inovasi 

produk pada Industri Pariwisata di Kabupaten Kudus. 

 

Kata Kunci :  Entrepreneurial Marketing, Orientasi Pasar, Kinerja Pemasaran, 

Inovasi Produk. 

 

Daftar pustaka : 32 (tahun 2017-2022). 
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ABSTRACT 

 

The purpose of this study was to analyze the effect of market orientation on 

business performance, the influence of entrepreneurial marketing on product 

innovation in the Tourism Industry in Kudus Regency. Analyzing the effect of 

market orientation on product innovation in the Tourism Industry in Kudus 

Regency. Analyzing the influence of entrepreneurial marketing on marketing 

performance in the Tourism Industry in Kudus Regency. Analyzing the effect of 

market orientation on marketing performance in the Tourism Industry in Kudus 

Regency. Analyzing the effect of product innovation on marketing performance in 

the Tourism Industry in Kudus Regency. The approach used in this research is a 

quantitative approach. The sample is souvenir sellers at Menara Kudus and 

Sunan Muria as many as 120 respondents and sampling using purposive sampling 

technique. The technique of collecting data is using the questionnaire method. 

Data analysis technique using SEM technique. The results show that 

entrepreneurial marketing has an effect on product innovation in the Tourism 

Industry in Kudus Regency. Market orientation has an effect on product 

innovation in the Tourism Industry in Kudus Regency. Entrepreneurial marketing 

has an effect on marketing performance in the Tourism Industry in Kudus 

Regency. Market orientation has an effect on marketing performance in the 

Tourism Industry in Kudus Regency. Product innovation has an effect on 

marketing performance in the Tourism Industry in Kudus Regency. 

Entrepreneurial marketing has an effect on marketing performance through 

product innovation in the Tourism Industry in Kudus Regency. Market orientation 

affects marketing performance through product innovation in the Tourism 

Industry in Kudus Regency. 

 

Keywords: Entrepreneurial Marketing, Market Orientation, Marketing 

Performance, Product Innovation. 
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