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ABSTRAKSI 

 Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, 

persepsi harga, fitur, citra merek, gaya hidup, dan promosi terhadap keputusan 

pembelian OPPO smartphone di kota Juwana. Populasi dalam penelitian ini 

adalah konsumen yang menggunakan OPPO smartphone di kota Juwana jangka 

waktu minimal 1 tahun. Sampel dalam penelitian ini berjumlah 100 responden, 

dengan menggunakan teknik purposive sampling. Penelitian ini menggunakan 

analisis regresi linier berganda. 

 Hasil penelitian ini menunjukkan bahwa kualitas produk berpengaruh 

positif dan signifikan terhadap keputusan pembelian, persepsi harga berpengaruh 

positif dan signifikan terhadap keputusan pembelian, fitur berpengaruh positif dan 

signifikan terhadap keputusan pembelian, citra merek berpengaruh positif dan 

signifikan terhadap keputusan pembelian, gaya hidup berpengaruh positif dan 

signifikan terhadap keputusan pembelian, promosi berpengaruh positif dan 

signifikan terhadap keputusan pembelian. Kualitas produk, persepsi harga, fitur, 

citra merek, gaya hidup dan promosi secara bersama-sama atau secara simultan 

berpengaruh positif dan signifikan terhadap keputusan pembelian. 

 Kata kunci : kualitas produk, persepsi harga, fitur, citra merek, gaya 

hidup, promosi, keputusan pembelian 
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ABSTRACT 

 This study aims to analyze influence of product quality, price perception, 

features, brand image, lifestyle and promotion on purchasing decisions oppo 

smartphone in Juwana city. The population in this research are customers using 

OPPO smartphone in Juwana city for minimum period 1 year. The sample in this 

research totaling 100 respondents,using purposive sampling technique. This 

research used is multiple linear regression.  

 The results of this study indicate that product quality has a positive and 

significant effect on purchasing decisions,price perception has a positive and 

significant effect on purchasing decisions, features has a positive and significant 

effect on purchasing decisions, brand image has a positive and significant effect 

on purchasing decisions, lifestyle has a positive and significant effect on 

purchasing decisions, promotion has a positive and significant effect on 

purchasing decisions, product quality, price perception, features, brand image, 

lifestyle and promotion at the same time or simultaneously have positive and 

significant effect on purchasing decisions. 

Keywords : product quality, price perception, features, brand image, lifestyle, 

promotion, purchase decision 
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