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ABSTRAKSI 

 

Penelitian ini memiliki tujuan untuk menganalisis Pengaruh Green Product, 

Green Packaging, dan Green Advertising terhadap Keputusan Pembelian dengan 

Citra Merek sebagai Variabel Intervening (Studi pada Konsumen Air Minum dalam 

Kemasan Merek AQUA di Kota Pati). Dimana diajukan tiga variabel bebas, satu 

variabel terikat, dan satu variabel intervening. Penelitian ini merupakan penelitian 

asosiatif. Sampel sebanyak 125 responden. Teknik pengambilan sampel 

menggunakan purposive sampling. Pengumpulan data menggunakan teknis analisis 

menggunakan AMOS (Analysis of Momen Structure) yang merupakan paket dalam 

program SEM (Structural Equation Modeling).  

Berdasarkan hasil pengujian hipotesis dalam penelitian ini, dapat diambil 

kesimpulan green product, green packaging, green advertising berpengaruh positif 

dan signifikan terhadap citra merek. Green product, green packaging, citra merek 

berpengaruh positif dan signifikan terhadap keputusan pembelian. Sedangkan 

green advertising tidak berpengaruh terhadap keputusan pembelian. Sehubungan 

dengan penelitian ini maka diharapkan pihak Aqua dapat memperbaiki dan 

memperhatikan kemasan yang ditimbulkan pada produk, mengembangkan dan 

memperhatikan packaging produk, memperjelas dan menambah pemahaman 

informasi mengenai going green pada masyarakat, meningkatkan dan memperkuat 

citra positif pada merek produk, dan memperhatikan dan memperbaiki harga 

produk yang dirasa konsumen masih mahal. 

Kata kunci : Green Product, Green Packaging, Green Advertising, Keputusan 

Pembelian, Citra Merek. 
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ABSTRACTION 

 

This study aims to analyze the effect of Green Product, Green Packaging, and 

Green Advertising on Purchase Decisions with Brand Image as an Intervening 

Variable (Study on AQUA Branded Drinking Water Consumers in Pati City). 

Where proposed three independent variables, one dependent variable, and one 

intervening variable. This research is an associative research. The sample is 125 

respondents. The sampling technique used was purposive sampling. Data collection 

uses technical analysis using AMOS (Analysis of Moment Structure) which is a 

package in the SEM (Structural Equation Modeling) program. 

Based on the results of hypothesis testing in this study, it can be concluded 

that green products, green packaging, green advertising have a positive and 

significant effect on brand image. Green product, green packaging, brand image 

have a positive and significant effect on purchasing decisions. While green 

advertising has no effect on purchasing decisions. In connection with this research, 

it is hoped that Aqua can improve and pay attention to the packaging caused by the 

product, develop and pay attention to product packaging, clarify and increase the 

understanding of information about going green in the community, enhance and 

strengthen the positive image of the product brand, and pay attention to and 

improve product prices that consumers feel are still expensive. 

Keywords : Green Product, Green Packaging, Green Advertising, Purchase 

Decision, Brand Image. 
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