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ABSTRAKSI

Penelitian ini memiliki tujuan untuk menganalisis pengaruh desain produk,
harga produk, dan promosi terhadap keputusan pembelian melalui citra merek pada
produk Warm Rays. Pendekatan yang digunakan dalam penelitian ini adalah
pendekatan kuantitatif. Sampel adalah konsumen Warm Rays berjumlah 160
responden dan pengambilan sampel menggunakan metode accidental sampling.
Teknik pengumpulan data variabel dengan menggunakan teknik kuesioner. Teknik
analisis data menggunakan Structural Equation Modeling (SEM) AMOS 24. Hasil
penelitian menunjukkan bahwa desain produk, harga produk dan promosi
berpengaruh positif dan signifikan terhadap keputusan pembelian produk Warm
Rays. Sedangkan citra merek berpengaruh positif tidak signifikan terhadap
keputusan pembelian produk Warm Rays. Desain produk, harga produk, dan
promosi berpengaruh positif dan signifikan terhadap citra merek Warm Rays. Citra
merek tidak mampu memediasi desain produk, harga produk, dan promosi terhadap
keputusan pembelian produk Warm Rays.
Kata kunci : Desain produk, harga produk, promosi, citra merek, keputusan
pembelian.
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ABSTRACTION

This study aims to analyze the effect of product design, product price, and
promotion on purchasing decisions through brand image on Warm Rays products.
The approach used in this research is a quantitative approach. The sample is Warm
Rays consumers who collect 160 respondents and take the sample using the
accidental sampling method. Variable data collection techniques using a
questionnaire technique. The data analysis technique used Structural Equation
Modeling (SEM) AMOS 24. The results showed that product design, product price,
and promotion had a positive and significant effect on purchasing decisions for
Warm Rays products. Meanwhile, brand image has a positive and insignificant
effect on purchasing decisions for Warm Rays products. Product design, product
price, and promotion have a positive and significant effect on Warm Rays brand
image. Brand image is not able to mediate product design, product price, and
promation on the purchasing decision of Warm Rays products.

Keywords: product design, product price, promotion, brand image, purchasing
decision.
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