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UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh Pengaruh Persepsi 

Harga, Orientasi Belanja, Kualitas Produk Dengan Minat Beli Sebagai Variabel 

Intervening Terhadap Keputusan Pembelian Fashion Secara Online (Studi Kasus 

Pada Mahasiswa Umk Program Studi Manajemen).Populasi penelitian ini seluruh 

mahasiswa Manajemen Fakultas Ekonomi dan Bisnis UMK. Teknik pengumpulan 

data menggunakan kuesioner, jumlah sampel sebanyak 135 responden yang 

mahasiswa UMK Prodi manajemen yang berbelanja fashion secara online dan 

tahun angkatan 2018/2019 dan angkatan 2019/2020. Teknik pengambilan 

sampling dalam penelitian ini menggunakan purposive sampling. 

Hasil penelitian yaitu persepsi hargadan kualitas produk berpengaruh 

positif dan signifikan terhadap minat beli dan keputusan pembelian, Orientasi 

belanja berpengaruh positif dan signifikan terhadap minat beli namun berpengaruh 

positif dan tidak signifikan terhadap keputusan pembelian, minat beli berpengaruh 

positif dan signifikan terhadap keputusan pembelian.Minat beli tidak bisa 

memediasi variabel persepsi harga dan kualitas produk terhadap keputusan 

pembelian, minat beli dapat memediasi variabel orientasi belanja terhadap 

keputusan pembelian. 

Kara kunci : Persepsi Harga, Orientasi Belanja, Kualitas Produk, Minat Beli dan 

Keputusan Pembelian 
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UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

ABSTRAKSI 

This study aims to analyze the effect of price perception, shopping 

orientation, product quality with purchase intention as an intervening variable on 

online fashion purchasing decisions (a case study on MSE students in the 

management study program).  The population of this study were all students of 

Management, Faculty of Economics and Business, UMK.  The data collection 

technique used a questionnaire, the number of samples was 135 respondents who 

were UMK Management Study Program students who shopped for fashion online 

and the 2018/2019 and 2019/2020 batch years.  The sampling technique used in 

this study was purposive sampling. 

 The results of the study are that the perception of price and product 

quality has a positive and significant effect on buying interest and purchasing 

decisions, shopping orientation has a positive and significant effect on buying 

interest but has a positive and insignificant effect on purchasing decisions, buying 

interest has a positive and significant effect on purchasing decisions.  Purchase 

intention cannot mediate price perception and product quality variables on 

purchasing decisions, buying interest can mediate shopping orientation variables 

on purchasing decisions. 

 

Keyword : Price Perception, Shopping Orientation, Product Quality, Purchase 

Intention and Purchase Decision 
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