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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh orientasi kewirausahaan 

terhadap keunggulan besaing, pengaruh inovasi produk terhadap keunggulan 

bersaing, pengaruh keunggulan bersaing terhadap kinerja UKM, pengaruh orientasi 

kewirausahaan terhadap kinerja UKM, dan pengaruh inovasi produk terhadap 

kinerja UKM. Penelitian ini merupakan jenis penelitian eksplanatoris. Objek 

penelitian ini adalah Kerajinan Mainan Anak Desa Karanganyar. Populasi dalam 

penelitian ini berjumlah 318 orang. Sampel penelitian ini berjumlah 105 pemilik 

UKM. Teknik pengambilan sampel menggunakan purposive sampling. Teknik 

analisis data menggunakan AMOS yang merupakan paket dalam program aplikasi 

SEM. Hasil penelitian ini menunjukkan bahwa Orientasi Kewirausahaan 

berpengaruh positif dan signifikan terhadap Keunggulan Bersaing, Inovasi produk 

berpengaruh positif dan signifikan terhadap Keunggulan Bersaing, Keunggulan 

Bersaing berpengaruh positif dan signifikan terhadap Kinerja UKM, Orientasi 

Kewirausahaan berpengaruh positif dan signifikan terhadap Kinerja UKM, Inovasi 

produk berpengaruh positif dan signifikan terhadap Kinerja UKM. 

 

Kata kunci: Orientasi kewirausahaan, inovasi produk, keunggulan bersaing, kinerja 

UKM 
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ABSTRACTION 

 

This study aims to analyze the effect of entrepreneurial orientation on the 

competitive advantages, the effect of product innovation on the competitive 

advantages, the effect of competitive advantage on the SME performance, the 

influence of entrepreneurial orientation on the SME performance, and the effect of 

product innovation on the SME performance. This research is an explanatory 

research. The object of this research is Karanganyar Village Children's Toy Crafts. 

The population of this study amounted to 318 people. The sample amounted to 105 

SME owner. The sampling technique used was purposive sampling. The data 

analysis technique uses AMOS which is a package in the SEM application program. 

The results of this study indicate that the entrepreneurial orientation has a positive 

and significant effect on competitive advantage, product innovation has a positive 

and significant impact on competitive advantage, competitive advantage has a 

positive and significant impact on the performance of SMEs, the entrepreneurial 

orientation has a positive and significant impact on the performance of SMEs, and 

product innovation has a positive effect and significant to SME Performance. 

Key word: entrepreneurial orientation, product innovation, competitive advantage, 

performance SME. 
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