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MOTTO DAN PERSEMBAHAN 

 

MOTTO : 

 

“Allah tidak membebani seseorang melainkan sesuai dengan kesanggupannya.” 

(QS. Al Baqarah: 286) 

 

“Proses sama pentingnya dibandingkan hasil. Hasil nihil tak apa. Yang penting 

sebuah proses telah dicenangkan dan dilaksanakan.” 

(Sujiwo Tejo) 
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UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

 

ABSTRAKSI 

 

Penelitian ini memiliki tujuan untuk menganalisis Pengaruh Orientsi Pasar, 

Inovasi Produk Dan Kualitas Produk Melalui Keunggulan Bersaing Terhadap 

Kinerja Ukm Sentra Roti Di Desa Bugo Kecamatan Welahan Kabupaten Jepara. 

Penelitian ini merupakan penelitian eksplanatoris. Populasi sebanyak 340 dengan 

rincian industri produksi roti 131 orang dan industri produksi kripik 209 orang. 

Sampel sebanyak 125 responden pemilik UKM sentra roti di Desa Bugo. Teknik 

pengambilan sampel menggunakan purposive sampling. Pengumpulan data 

menggunakan teknik analisis AMOS (Analysis Of Momen Structure) yang 

merupakan paket dalam program SEM (Structural Equation Modeling). 

Berdasarkan hasil pengujian hipotesis yang terdapat dalam penelitian ini, maka 

dapat diambil kesimpulan secara langsung orientasi pasar, kualitas produk 

berpengaruh positif dan signifikan terhadap keunggulan bersaing. Sedangkan 

inovasi produk tidak berpengaruh terhadap keunggulan bersaing. Secara langsung 

orientasi pasar,inovasi produk, kualitas produk berpengaruh positif dan signifikan 

terhadap kinerja UKM sentra roti di Desa Bugo. 

 

Kata kunci : Orientasi pasar, novasi produk, kualitas produk, keunggulan 

bersaing, kinerja UKM. 
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ABSTRACTION 

 

This study aims to analyze the effect of market orientation, product 

innovation and product quality through competitive advantage on the performance 

of SMEs in Sentra Roti in Bugo Village, Welahan District, Jepara Regency. This 

research is an explanatory research. The population is 340 with details of the 

bread production industry 131 people and the chips production industry 209 

people. The sample is 125 respondents who own bread center SMEs in Bugo 

Village. The sampling technique used was purposive sampling. The data 

collection uses the AMOS (Analysis Of Moment Structure) analysis technique 

which is a package in the SEM (Structural Equation Modeling) program. Based 

on the results of hypothesis testing contained in this study, it can be concluded 

directly that market orientation, product quality has a positive and significant 

effect on competitive advantage. Meanwhile, product innovation has no effect on 

competitive advantage. Directly market orientation, product innovation, product 

quality have a positive and significant effect on the performance of SMEs in the 

bakery center in Bugo Village. 

 

Keywords: Market orientation, product innovation, product quality, competitive 

advantage, SME performance. 
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