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ABSTRACT
THE INFLUENCE OF CONSUMER BEHAVIOR ON THE
PURCHASING DECISION OF WARDAH BRAND LIPSTICK (CASE
STUDY: FEMALE STUDNT UNIVERSITAS MURIA KUDUS)
Name : Nurul Fitriana
NIM : 201811589
Advisor : 1. Dr. Kertati Sumekar, SE., MM

2. Dina Lusianti, SE., MM

UNIVERSITAS MURIA KUDUS
FACULTY OF ECONOMIC AND BUSINESS

This study aims to determine personal factors, cultural factors, social factors on the
decision to buy wardah lipstick at female students Universitas Muria Kudus. This
study uses a sample of 100 respondents who are female students of Universitas
Muria Kudus. The data analysis method used multiple linear equations. t test f test
and coefficient of determination test. The results of the t test stated that personal
factors had no significant effect on purchasing decisions, cultural factors had a
significant effect on purchasing decisions, and social factors had no significant
effect on purchasing decisions. The results of the f test state that personal factors,
cultural factors, and social factors have a significant effect on purchasing decisions.

Keywords: Personal Factors, Cultural Factors, Social Factors, Purchasing
Decisions
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