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MOTTO DAN PERSEMBAHAN 
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motivasi untuk meningkatkan kualitas diri” 

(QS Al Imran : 139). 
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ABSTRAKSI 

 

Penelitian ini bertujuan untuk menganalisis pengaruh kewajaran harga, 

fasilitas, dan kualitas pelayanan terhadap loyalitas pelanggan melalui kepuasan 

pelanggan sebagai variabel intervening pada pelanggan Sidji Coffee. Penelitian 

dilakukan secara kuantitatif, data primer diperoleh dengan survei menggunakan 

kuesioner. Populasi dalam penelitian ini adalah pelanggan pada Sidji Coffee yang 

jumlahnya tidak diketahui secara pasti. Penentuan jumlah sampel menjadi peranan 

penting dalam estimasi dan interprestasi hasil terutama nila menggunakan analisis 

Structural Equation Modelling (SEM). Karena dalam analisis SEM dibutuhkan 

sampel berkisar 100-200 sampel, maka sempel minimum penelitian ini adalah 120 

sampel / responden. Hasil analisis dalam penelitian dengan metode Structural 

Equation Modeling (SEM) sebagai berikut: (1) Kewajaran harga berpengaruh 

positif dan signifikan terhadap kepuasan pelanggan Sidji Coffee.  (2) Fasilitas 

berpengaruh positif dan signifikan terhadap kepuasan pelanggan Sidji Coffee. (3) 

Kualitas pelayanan berpengaruh positif dan signifikan terhadap kepuasan 

pelanggan Sidji Coffee. (4) Kewajaran harga berpengaruh positif dan signifikan 

terhadap loyalitas pelanggan Sidji Coffee. (5) Fasilitas berpengaruh positif dan 

signifikan terhadap loyalitas pelanggan Sidji Coffee. (6) Kualitas pelayanan 

berpengaruh positif dan signifikan terhadap loyalitas pelanggan pada Sidji Coffee. 

(7) Kepuasan pelanggan berpengaruh positif terhadap loyalitas pelanggan Sidji 

Coffee. 

 

Kata Kunci : Kewajaran Harga, Fasilitas, Kualitas Pelayanan, Kepuasan 

Pelanggan dan Loyalitas Pelanggan. 
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ABSTRACTION 

 

This study aims to analyze the effect of reasonable price, facilities, and 

service quality on customer loyalty through customer satisfaction as an intervening 

variable for Sidji Coffee customers. The study was conducted quantitatively, 

primary data obtained by survey using a questionnaire. The population in this study 

are customers at Sidji Coffee whose number is not known with certainty. 

Determination of the number of samples plays an important role in the estimation 

and interpretation of results, especially indigo using Structural Equation Modeling 

(SEM) analysis. Because the SEM analysis requires samples ranging from 100-200 

samples, the minimum sample for this study is 120 samples/respondent. The results 

of the analysis in the study using the Structural Equation Modeling (SEM) method 

are as follows: (1) Price fairness has a positive and significant effect on Sidji 

Coffee's customer satisfaction. (2) Facilities have a positive and significant effect 

on Sidji Coffee's customer satisfaction. (3) Service quality has a positive and 

significant effect on Sidji Coffee's customer satisfaction. (4) Price fairness has a 

positive and significant effect on Sidji Coffee's customer loyalty. (5) Facilities have 

a positive and significant effect on customer loyalty Sidji Coffee. (6) Service quality 

has a positive and significant effect on customer loyalty at Sidji Coffee. (7) 

Customer satisfaction has a positive effect on customer loyalty at Sidji Coffee. 

 

Keywords: Reasonableness of Prices, Facilities, Quality of Service, Customer 

Satisfaction and Customer Loyalty. 
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