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ABSTRAK 
 

Tujuan penelitian ini adalah untuk menganalisis pengaruh kualitas 

produk, inovasi dan promosi penjualan terhadap keputusan pembelian melalui 

minat beli. Pendekatan yang digunakan dalam penelitian ini adalah pendekatan 

kuantitatif. Sampel adalah konsumen produk Kapal Api di Hypermart Kudus yang 

berusia 20-70 tahun yang berjumlah 145 responden dan pengambilan sampel 

menggunakan pendekatan slovin. Teknik mengambil data memakai metode 

kuesioner. Teknik analisis data menggunakan uji vailiditas dan reliabilitas, 

normalitas, outlier, uji hipotesis dan uji mediasi. Hasil penelitian menunjukkan 

bahwa kualitas produk berpengaruh positif dan signifikan terhadap minat beli 

konsumen produk Kapal Api di Hypermart Kudus. Inovasi berpengaruh positif 

dan signifikan terhadap minat beli konsumen produk Kapal Api di Hypermart 

Kudus. Promosi penjualan berpengaruh positif dan signifikan terhadap minat beli 

konsumen produk Kapal Api di Hypermart Kudus. Kualitas produk tidak 

berpengaruh terhadap keputusan pembelian konsumen produk Kapal Api di 

Hypermart Kudus. Inovasi berpengaruh positif dan signifikan terhadap keputusan 

pembelian konsumen produk Kapal Api di Hypermart Kudus. Promosi penjualan 

tidak berpengaruh terhadap keputusan pembelian konsumen produk Kapal Api di 

Hypermart Kudus. Minat beli berpengaruh positif dan signifikan terhadap 

keputusan pembelian konsumen produk Kapal Api di Hypermart Kudus. Kualitas 

produk berpengaruh positif dan signifikan terhadap keputusan pembelian melalui 

minat beli konsumen produk Kapal Api di Hypermart Kudus. Inovasi berpengaruh 

positif dan signifikan terhadap keputusan pembelian melalui minat beli konsumen 

produk Kapal Api di Hypermart Kudus. Promosi penjualan berpengaruh positif 

dan signifikan terhadap keputusan pembelian melalui minat beli konsumen 

produk Kapal Api di Hypermart Kudus. 

 

Kata Kunci : Kualitas Produk, Inovasi, Promosi Penjualan, Keputusan 

Pembelian, Minat Beli. 
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ABSTRACT 

 

The purpose of this study was to analyze the effect of product quality, 

innovation and sales promotion on purchasing decisions through buying interest. 

The approach used in this research is a quantitative approach. The sample is the 

consumers of Kapal Api products at Hypermart Kudus aged 20-70 years, totaling 

145 respondents and taking the sample using a slovin approach. The technique of 

collecting data is using the questionnaire method. The data analysis technique 

used validity and reliability tests, normality, outliers, hypothesis testing and 

mediation tests. The results showed that product quality had a positive and 

significant effect on consumer buying interest in Kapal Api products at Hypermart 

Kudus. Innovation has a positive and significant effect on consumer buying 

interest in Kapal Api products at Hypermart Kudus. Sales promotion has a 

positive and significant effect on consumer buying interest in Kapal Api products 

at Hypermart Kudus. Product quality has no effect on consumer purchasing 

decisions for Kapal Api products at Hypermart Kudus. Innovation has a positive 

and significant impact on consumer purchasing decisions for Kapal Api products 

at Hypermart Kudus. Sales promotions have no effect on consumer purchasing 

decisions for Kapal Api products at Hypermart Kudus. Purchase intention has a 

positive and significant effect on consumer purchasing decisions for Kapal Api 

products at Hypermart Kudus. Product quality has a positive and significant 

effect on purchasing decisions through consumer buying interest in Kapal Api 

products at Hypermart Kudus. Innovation has a positive and significant impact on 

purchasing decisions through consumer buying interest in Kapal Api products at 

Hypermart Kudus. Sales promotion has a positive and significant effect on 

purchasing decisions through consumer buying interest in Kapal Api products at 

Hypermart Kudus. 

 

Keywords: Product Quality, Innovation, Sales Promotion, Purchase Decision, 

Purchase Intention. 
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