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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh e-commerce, 

pengetahuan akuntansi, budaya organisasi, modal usaha, dan karakteristik 

wirausaha terhadap kinerja UMKM di Kabupaten Demak. Metode penelitian yang 

digunakan yaitu kuantitatif deskriptif dengan analisis regresi linier berganda. 

Pengumpulan data yaitu dengan menyebarkan kuesioner kepada pelaku UMKM 

yang terdaftar di Dinas Perdagangan, Koperasi, dan UKM Kabupaten Demak 

terutama yang bergerak di bidang perdagangan makanan dan minuman. 

Pengambilan sampel menggunakan rumus slovin dan purposive sampling yaitu 

pengambilan sampel berdasarkan kriteria tertentu. Adapun jumlah responden yang 

dijadikan sampel penelitian berjumlah 402 pelaku UMKM di Kabupaten Demak. 

Berdasarkan hasil penelitian ini menunjukan bahwa variabel e-commerce dan 

modal usaha berpengaruh positif terhadap kinerja UMKM. Sedangkan variabel 

pengetahuan akuntansi, budaya organisasi, dan karakteristik wirausaha tidak 

berpengaruh terhadap kinerja UMKM. 

 

Kata Kunci: E-commerce, Pengetahuan Akuntansi, Budaya Organisasi, 

Modal Usaha, Karakteristik Wirausaha, Kinerja UMKM 

  



 

xi 

ABSTRACT 

 

This study aims to determine the effect of e-commerce, accounting 

knowledge, organizational culture, business capital, and entrepreneurial 

characteristics on the performance of MSMEs in the District of Demak. The 

research method used is descriptive quantitative with multiple linear regression 

analysis. Data collection is by distributing questionnaires to MSME actors 

registered with the Department of Trade, Cooperative, and SMEs in Demak 

Regency, especially those engaged in the food and beverage trade. Sampling 

using the Slovin formula and Purposive Sampling, namely taking samples based 

on certain criteria. The number of respondents who were used as research 

samples amounted to 402 MSME actors in the District of Demak. Based on the 

results of this study indicate that the variables of e-commerce and business capital 

have a positive affect on the performance of MSMEs. While the variables of 

accounting knowledge, organizational culture, and entrepreneurial 

characteristics  have no effect on the performance of MSMEs. 

 

Keywords: E-commerce, Accounting Knowledge, Organizational Culture, 

Business Capital, Entrepreneurial Characteristics, MSME Performance 
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