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ABSTRAK 

 

Penelitian ini bertujuan untuk menguji pengaruh ukuran perusahaan, 

profitabilitas, leverage, ukuran dewan komisaris, dan kepemilikan institusional 

terhadap pengungkapan corporate social responsibility. Jumlah sampel dalam 

penelitian ini yaitu 194. Metode analisis pengujian yang digunakan yaitu analisis 

statistik deskriptif, uji asumsi klasik yang meliputi : uji normalitas, uji 

multikolonieritas, uji heteroskesdastisitas, dan uji autokorelasi, dan uji hipotesis 

yang meliputi : uji koefisien determinasi multiple (R2), uji signifikan simultan (uji 

statistik F), dan uji signifikan parameter individual (uji statistik t). analisis regresi 

yang digunakan dalam penelitian ini yaitu analisis regresi liniear berganda. Hasil 

dari penelitian ini menunjukkan bahwa variabel ukuran perusahaan, profitabilitas, 

leverage, dan kepemilikan institusional tidak berpengaruh terhadap pengungkapan 

corporate social responsibility, sedangkan variabel ukuran dewan komisaris 

memiliki pengaruh positif terhadap pengungkapan corporate social responsibility. 

Kata Kunci : ukuran perusahaan, profitabilitas, leverage, kepemilikan 

institusional, dewan komisaris, dan corporate social responsibility. 
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ABSTRACT 

This study aims to examine the effect of firm size, profitability, 

leverage, board of commissioners size, and institutional ownership on the 

disclosure of corporate social responsibility. The number of samples in this study 

is 194. The analytical test method used is descriptive statistical analysis, classical 

assumption test which includes: normality test, multicollinearity test, 

heteroscedasticity test, and autocorrelation test, and hypothesis testing which 

includes: multiple determination coefficient test (R2) , simultaneous significant 

test (F statistic test), and individual parameter significant test (t statistical test). 

Regression analysis used in this study is multiple linear regression analysis. The 

results of this study indicate that the variables of firm size, profitability, leverage, 

and institutional ownership have no effect on the disclosure of corporate social 

responsibility, while the variable size of the board of commissioners has a positive 

influence on the disclosure of corporate social responsibility. 

Keywords: firm size, profitability, leverage, institutional ownership, board of 

commissioners, and corporate social responsibility. 
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