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ABSTRAKSI 

 
PENGARUH E-SERVICE QUALITY, PERSEPSI HARGA DAN PROMOSI 

PENJUALAN TERHADAP MINAT BELI ULANG MELALUI KEPUASAN 

KONSUMEN PADA PRODUK BUSANA MUSLIM DI TOKO ONLINE 

BLIBI.COM 

 

Novi Ariani  

NIM. 201711409 

 
Dosen Pembimbing : 1. Dian Wismar’ein, SE. MM 

  2. Dina Lusianti, S.E,. M.M., AAK. 

 

 

UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

 
Penelitian ini memiliki tujuan untuk menganalisis Pengaruh E-Service 

Quality, Persepsi Harga Dan Promosi Penjualan Terhadap Minat Beli Ulang 

Melalui Kepuasan Konsumen Pada Produk Busana Muslim Di Toko Online 

Blibi.Com. Penelitian ini menggunakan dua variabel endogen, yaitu minat beli 

ulang dan kepuasan konsumen, serta tiga variabel eksogen, yaitu e-service quality, 

persepsi harga dab promosi penjualan. Pada penelitian ini pengumpulan data 

menggunakan metode kuesioner. Sedangkan sampel penelitian dalam penelitian 

sebesar 125 responden dengan teknik purposive sampling. 
Analisis data yang digunakan (SEM) Structual Equatuion Modeling yang di 

operasikan melalui program AMOS. Hasil penelitian menunjukkan bahwa e-

service quality, persepsi harga dan promosi penjualan berpengaruh positif dan 

signifikan terhadap minat beli ulang melalui kepuasan konsumen pada produk 

busana muslim di toko online Blibli.com. 
 

 

Kata kunci: e-service quality, persepsi harga, promosi penjualan, minat beli 

ulang, kepuasan konsumen 
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ABSTRACT 

 

THE EFFECT OF E-SERVICE QUALITY, PRICE PERCEPTION AND 

SALES PROMOTION ON REPURCHASING INTEREST THROUGH 

CONSUMER SATISFACTION ON MUSLIM CLOTHING PRODUCTS IN 

BLIBI.COM ONLINE STORE 

 

Novi Ariani 

NIM. 201711409 

 
Dosen Pembimbing : 1. Dian Wismar’ein, SE. MM 

  2. Dina Lusianti, S.E,. M.M., AAK 

 

UNIVERSITAS MURIA KUDUS 

FACULTY OF ECONOMICS AND AND BUSINESS STUDY PROGRAM  

OF MANAGEMENT 

 

This study aims to analyze the effect of E-Service Quality, Price Perception 

and Sales Promotion on Repurchase Interest Through Consumer Satisfaction on 

Muslim Clothing Products at Blibi.Com Online Stores. This study uses two 

endogenous variables, namely repurchase interest and consumer satisfaction, as 

well as three exogenous variables, namely e-service quality, price perception and 

sales promotion. In this study data collection using a questionnaire method. While 

the research sample in this study amounted to 125 respondents with purposive 

sampling technique. 

Analysis of the data used (SEM) Structural Equatuion Modeling which is 

operated through the AMOS program. The results showed that e-service quality, 

price perception and sales promotion had a positive and significant effect on 

repurchase intention through consumer satisfaction with Muslim clothing 

products at the online store Blibli.com. 

 

 

Keywords: e-service quality, price perception, sales promotion, repurchase 

intention, consumer satisfaction 
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