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ABSTRAK 

 

Penelitian ini menganalisis pengaruh green marketing, pengetahuan dan 

inovasi produk terhadap keputusan pembelian melalui minat beli sebagai variabel 

intervening (Studi pada Produk Air Minum Dalam Kemasan (AMDK) Indomaret 

di Indomaret se-Kecamatan Jati Kabupaten Kudus). Penelitian ini merupakan 

explanatory research dengan 160 sampel, menggunakan teknik accidental 

sampling, analisis SEM AMOS 24, terdapat 32 indikator yang diamati.  Hasil dari 

penelitian ini adalah variabel green marketing berpengaruh positif signifikan 

terhadap minat beli. Pengetahuan produk berpengaruh positif signifikan terhadap 

minat beli produk. Inovasi produk berpengaruh positif signifikan terhadap minat 

beli. Green marketing berpengaruh positif signifikan terhadap keputusan 

pembelian. Pengetahuan produk berpengaruh positif signifikan terhadap 

keputusan pembelian. Inovasi produk berpengaruh positif signifikan terhadap 

keputusan pembelian. Terdapat pengaruh green marketing terhadap keputusan 

pembelian melalui minat beli. Terdapat pengaruh pengetahuan produk terhadap 

keputusan pembelian melalui minat beli. Terdapat pengaruh inovasi produk 

terhadap keputusan pembelian melalui minat beli. Minat beli berpengaruh positif 

signifikan terhadap keputusan pembelian.  

Kata Kunci: Green marketing, pengetahuan produk, inovasi produk, minat beli,  

keputusan pembelian   



 

ix 

 

ABSTRACT 

 

This study analyzes the influence of green marketing, knowledge and 

product innovation on purchasing decisions through buying interest as an 

intervening variable (Study on Indomaret Bottled Drinking Water (AMDK) 

Products in Indomaret, Jati District, Kudus Regency).  This study is an 

explanatory research with 160 samples, using accidental sampling techniques, 

SEM AMOS 24 analysis, there are 32 indicators observed. The result of this study, 

the green marketing variable has a significant positive effect on buying interest. 

Product knowledge has a significant positive effect on product buying interest. 

Product innovation has a significant positive effect on buying interest.  Green 

marketing has a significant positive effect on purchasing decisions. Product 

knowledge has a significant positive effect on purchasing decisions. Product 

innovation has a significant positive effect on purchasing decisions.  There is an 

influence of green marketing on purchasing decisions through buying interest. 

There is an influence of product knowledge on purchasing decisions through 

buying interest. There is an influence of product innovation on purchasing 

decisions through buying interest. Buying interest has a significant positive effect 

on purchasing decisions. 

 

Keywords: Green marketing, product knowledge, product innovation, buying 

interest, purchasing decision   
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