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ABSTRAKSI 

 

Tujuan  penelitian ini  adalah menganalisis  pengaruh  Online Customer Review 

(OCR), celebrity endorse, dan E-Service Quality terhadap keputusan pembelian 

dengan minat beli konsumen sebagai variabel intervening. Metode yang digunakan 

ialah deskriptif–kuantitatif. Sampel yang digunakan sebanyak 165 orang yang 

berusia minimal 17 tahun, memiliki aplikasi Tokopedia, serta berdomisili di 

Kabupaten Pati. Data yang diperoleh dianalisis menggunakan Structural Equation 

Model (SEM). Hasil penelitian ini ialah: ada pengaruh positif dan signifikan Online 

Customer Review (OCR) dan E-Service Quality terhadap minat beli; Online 

Customer Review (OCR); Online Customer Review (OCR) dan minat beli terhadap 

keputusan pembelian, serta Online Customer Review (OCR), celebrity endorse, dan 

E-Service Quality terhadap keputusan pembelian melalui minat beli di aplikasi 

Tokopedia sebagai variabel intervening. 

 

Kata-kata Kunci: celebrity endorse; E-Service Quality; keputusan pembelian; 

minat beli konsumen; Online Customer Review; 
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ABSTRACT 

 

The purpose of this study was to analyze the effect of Online Customer Review 

(OCR), celebrity endorsements, and E-Service Quality on purchasing decisions 

with consumer buying interest as an intervening variable. The method used is 

descriptive–quantitative. The sample used was 165 people who were at least 17 

years old, had the Tokopedia application, and were domiciled in Pati Regency. The 

data obtained were analyzed using the Structural Equation Model (SEM). The 

results of this study are: there is a positive and significant effect of Online Customer 

Review (OCR) and E-Service Quality on purchase intention; Online Customer 

Reviews (OCR); Online Customer Review (OCR) and purchase intention on 

purchase decisions, as well as Online Customer Review (OCR), celebrity 

endorsements, and E-Service Quality on purchase decisions through purchase 

intention on the Tokopedia application as intervening variables. 

 

Keywords: celebrity endorse; E-Service Quality; buying decision; consumer buying 

interest; Online Customer Review; 
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