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ABSTRAKSI 

 

Penelitian ini bertujuan untuk mengetahui pengaruh keragaman produk, 

kualitas produk, kualitas pelayanan dan lokasi terhadap kepuasan pelanggan 

(Studi pelanggan Resto Lombok Idjo Kudus). Penelitian ini menggunakan sampel 

pelanggan di Resto Lombok Idjo Kudus. Sampel yang digunakan dihitung 

berdasarkan metode purposive sampling. Alat pengumpulan data menggunakan 

kuesioner yang telah dibagikan kepada responden. Sampel penelitian ini sebanyak 

136 responden. Perhitungan analisis data regresi yang digunakan dihitung 

menggunakan bantuan SPSS.Hasil penelitian ini menemukan hasil bahwa 

keragaman produk, kualitas produk, kualitas pelayanan berpengaruh positif 

signifikan terhadap kepuasan pelanggan. Lokasi tidak berpengaruh signifikan 

terhadap kepuasan pelanggan. 

 

Kata kunci : keragaman produk, kualitas produk, kualitas pelayanan dan lokasi 

terhadap kepuasan pelanggan. 
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ABSTRACT 

 

This study aims to determine the effect of product diversity, product 

quality, service quality and location on customer satisfaction (Case Study of 

Lombok Idjo Kudus Resto customers). This study uses a sample of customers at 

Resto Lombok Idjo Kudus. The sample used was calculated based on the 

purposive sampling method. The data collection tool uses a questionnaire that has 

been distributed to respondents. The sample of this research is 136 respondents. 

The calculation of the regression data analysis used is calculated using the help 

of SPSS.The results of this study found that product diversity, product quality, 

service quality had a significant positive effect on customer satisfaction. Location 

has no significant effect on customer satisfaction. 

 

Keywords: product diversity, product quality, service quality and location on 

customer satisfaction. 
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