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ABSTRAK 
 

 Padatnya persaingan pada produsen peralatan Outdoor, produk-produk 

dengan merek REI diuji eksistensinya, baik melalui atribut produknya, persepsi 

masyarakat tentang produknya, Brand Image yang membentuk mereknya, yang 

mampu menimbulkan minat akan keputusan pembelian yang dilakukan oleh 

konsumen. Penelitian ini bertujuan untuk mengetahui Pengaruh Desain Produk, 

Kualitas Produk Dan Penetapan Harga Terhadap Keputusan Pembelian Produk REI 

Dengan Citra Merek Sebagai Variabel Intervening (Studi Pada pelanggan Rinjani 

Adventure Kudus). Pengumpulan data pada penelitian ini menggunakan metode 

kuesioner. Pengambilan sampel pada penelitian ini menggunakan teknik Purposive 

Sampling, dengan sampel penelitian sebanyak 130 responden yang merupakan 

pelanggan Rinjani Adventure Kudus. SEM yang dilakukan oleh program AMOS 

merupakan metode analisis data yang digunakan. Penelitian ini menunjukan bahwa  

(1) Kualitas produk berpengaruh terhadap citra merek  (2) Desain produk 

berpengaruh terhadap citra merek (3) Penetapan harga berpengaruh signifikan 

terhadap citra merek (4) Citra merek berpengaruh terhadap keputusan pembelian. 

(5) Kualitas produk berpengaruh signifikan terhadap keputusan pembelian; (6) 

Desain produk berpengaruh terhadap keputusan pembelian (7) Penetapan harga 

berpengaruh terhadap keputusan pembelian (8) Citra Merek tidak dapat memediasi 

pengaruh desain produk, kualitas produk, dan penetapan harga dengan keputusan 

pembelian. 

 

Kata Kunci : Desain Produk, Kualitas Produk, Penetapan Harga, Citra Merek 

Keputusan Pembelian. 



 
 

viii 
 

THE EFFECT OF PRODUCT DESIGN, PRODUCT QUALITY AND 

PRICING ON THE PURCHASE DECISION OF REI PRODUCTS WITH 

BRAND IMAGE AS AN INTERVENING VARIABLE  

(Studies on Rei Consumers in Kudus) 

 

Nama: Ardhy Kurniawan 

NIM. 2017-11-507 

 

Lecturer  1.  Sutono, S.E., M.M., Ph.D. 

 2.  Agung Subono, SE, M.Si. 

UNIVERSITAS MURIA KUDUS 

FACULTY OF ECONOMICS AND BUSINESS PROGRAM OF MANAGEMENT 

 

ABSTRACT 

 Intense competition among manufacturers of outdoor equipment, 

products with the REI brand are tested for existence, both through product 

attributes, public perceptions of their products, brand images that form their 

brands, which are able to generate interest in purchasing decisions made by 

consumers. This study aims to determine the effect of product design, product 

quality and pricing on purchasing decisions of REI products with brand image as 

an intervening variable (study on Rinjani Adventure Kudus customers). Collecting 

data in this study using a questionnaire method. Sampling in this study used a 

purposive sampling technique, with a sample of 130 respondents who were 

customers of Rinjani Adventure Kudus. SEM conducted by the AMOS program is 

the data analysis method used. This study shows that (1) Product quality has an 

effect on brand image (2) Product design has an effect on brand image (3) Pricing 

has a significant effect on brand image (4) Brand image has an effect on purchasing 

decisions. (5) Product quality has a significant effect on purchasing decisions; (6) 

Product design affects purchasing decisions (7) Pricing affects purchasing 

decisions.(8)Brand image cannot mediate the effect of product design, product 

quality and pricing on purchasing decisions. 

 

Keywords : Product Design, Product Quality, Pricing, Brand Image Purchasing 

Decisions. 
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