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ABSTRAKSI 

 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh tax 

planning, ukuran perusahaan, sales growth, leverage, profitabilitas dan nilai 

perusahaan terhadap manajemen laba pada perusahaan manufaktur sektor industri 

barang konsumsi yang terdaftar di BEI periode 2018-2021. Teknik pengambilan 

sampel menggunakan metode purposive sampling dengan menetapkan beberapa 

kriteria dan didapatkan 31 sampel perusahaan dengan periode pengamatan selama 

4 tahun sehingga diperoleh 124 data penelitian. Teknik analisis data yang 

digunakan adalah analisis regresi linear berganda. Hasil penelitian menunjukkan 

bahwa secara parsial tax planning dan leverage berpengaruh negatif dan 

signifikan terhadap manajemen laba, sedangkan ukuran perusahaan, profitabilitas 

dan nilai perusahaan berpengaruh positif tetapi tidak signifikan terhadap 

manajemen laba dan sales growth berpengaruh negatif dan tidak signifikan 

terhadap manajemen laba. Secara simultan tax planning, ukuran perusahaan, sales 

growth, leverage, profitabilitas, dan nilai perusahaan secara bersama-sama 

berpengaruh terhadap manajemen laba. 

 

Kata kunci: Manajemen Laba, Tax Planning, Ukuran Perusahaan, Sales Growth, 

Leverage, Profitabilitas, Nilai Perusahaan 
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ABSTRACTION 

 

This study aims to examine and analyse the effect of tax planning, firm 

size, sales growth, leverage, profitability, and firm value on earning management 

in manufacturing companies in consumer goods industry sector which are listed 

on Indonesian stock exchange 2018-2021 period. The sampling technique used 

purposive sampling method by setting several criteria and obtained 31 samples of 

companies with an observation period of 4 years so that 124 research data 

obtained. The data analysis technique used is multiple linear regression analysis. 

The result showed that partially tax planning and leverage had a negative effect 

on earning management, while firm size, profitability and firm value had a 

positive but not significant effect on earning management and sales growth had a 

negative and not significant effect on earning management. Simultanly, tax 

planning, firm size, sales growth, leverage, profitability, and firm value have 

simultanly on earning management.  

 

Keyword: earning management, tax planning, firm size, sales growth, leverage, 

profitability, firm value 
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