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ABSTRAKSI 

ANALYSIS THE INFLUENCE OF PRICE, SERVICE QUALITY AND 

STORE ATMOSPHERE ON CUSTOMER LOYALTY THROUGH 

CUSTOMER SATISFACTION (STUDY ON CUSTOMERS OF SIDJI 

COFFEE KUDUS) 

 

Dyah Astutiningsih 

NIM. 201811389 

 

Dosen Pembimbing: 1. Sutono, SE. MM. PhD. 

   2. Hutomo Rusdianto, SE. MBA. QWM. CBV. 

 

UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 

Penelitian ini bertujuan untuk menganalisis pengaruh harga, kualitas pelayanan dan 

store atmosphere terhadap loyalitas pelanggan melalui kepuasan pelanggan sebagai 

variabel intervening. Objek peneitian ini mengambil pada Sidji Coffee Kudus. 

Populasi dalam penelitian ini adalah pelanggan Sidji Coffee yang tidak diketahui 

jumlahnya dan sampel penelitian ini sebanyak 180 responden. Pengumpulan data 

menggunakan kuesioner dengan skala likert. Analisis data menggunakan software 

AMOS 24. Penelitian ini menunjukkan bahwa (1) Harga berpengaruh terhadap 

Kepuasan Pelanggan Sidji Coffee Kudus. (2) Kualitas Pelayanan berpengaruh 

terhadap kepuasan pelanggan Sidji Coffee Kudus. (3) Store Atmosphere berpengaruh 

terhadap kepuasan pelanggan Sidji Coffee Kudus. (4) Harga berpengaruh terhadap 

Loyalitas Pelanggan Sidji Coffee Kudus. (5) Kualitas Pelayanan berpengaruh 

terhadap Loyalitas Pelanggan Sidji Coffee Kudus. (6) Store Atmosphere tidak 

berpengaruh terhadap Loyalitas Pelanggan Sidji Coffee Kudus. (7) Kepuasan 

Pelanggan berpengaruh terhadap Loyalitas Pelanggan Sidji Coffee Kudus. (8) 

Kepuasan Pelanggan tidak dapat memediasi pengaruh antara Harga, Kualitas 

Pelayanan, Store Atmosphere dengan Loyalitas Pelanggan. 

 

Kata Kunci: Harga, Kualitas Pelayanan, Store Atmosphere, Kepuasan Pelanggan, 

Loyalitas Pelanggan. 
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ABSTRACTION 

ANALYSIS THE INFLUENCE OF PRICE, SERVICE QUALITY AND 

STORE ATMOSPHERE ON CUSTOMER LOYALTY THROUGH 

CUSTOMER SATISFACTION (STUDY ON CUSTOMERS OF SIDJI 

COFFEE KUDUS) 

 

Dyah Astutiningsih 

NIM. 201811389 

 

Advisor: 1. Sutono, SE. MM. PhD. 

   2. Hutomo Rusdianto, SE. MBA. QWM. CBV. 

 

UNIVERSITAS MURIA KUDUS 

FACULTY OF ECONOMICS AND BUSINESS MANAGEMENT  

This study aims to analyze the effect of price, service quality and store atmosphere 

on customer loyalty through customer satisfaction as an intervening variable. The 

object of this research took Sidji Coffee Kudus. The population in this study were 

Sidji Coffee customers whose numbers were unknown and the sample of this study 

were 180 respondents. Data collection using a questionnaire with a Likert scale. 

This study shows that (1) Price has a positive and significant effect on Customer 

Satisfaction Sidji Coffee Kudus. (2) Service Quality has a positive and significant 

effect on customer satisfaction Sidji Coffee Kudus. (3) Store Atmosphere has a 

positive and significant effect on customer satisfaction Sidji Coffee Kudus. (4) 

Price has a positive and significant effect on Customer Loyalty Sidji Coffee Kudus. 

(5) Service Quality has a positive and significant effect on Customer Loyalty Sidji 

Coffee Kudus. (6) Store Atmosphere has a positive and insignificant effect on 

Customer Loyalty of Sidji Coffee Kudus. (7) Customer Satisfaction has a positive 

and significant effect on Customer Loyalty Sidji Coffee Kudus. (8) Customer 

Satisfaction cannot mediate the influence between Price, Service Quality, Store 

Atmosphere with Customer Loyalty. 

Keyword: Price, Service Quality, Store Atmosphere, Customer Satisfaction, 

Customer Loyalty  
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