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ABSTRAKSI  

Minat beli merupakan perilaku konsumen yang menunjukkan keinginan untuk 

membeli suatu barang yang dilihat dengan ketertarikan pada barang yang dilihat dan 

memutuskan untuk membeli barang tersebut. Minat beli juga dapat meningkat apabila 

produk yang dilihat sesuai dengan yang diharapkan oleh konsumen, bahkan konsumen 

juga akan membeli produk yang tidak direncanakan sebelumnya karena ketertarikannya 

melihat produk lain dan berusaha untuk membelinya. Penelitian ini bertujuan untuk 

menganalisis pengaruh Sikap Konsumen, Variasi Produk, Harga dan Promosi 

terhadap Minat Beli Konsumen. Variabel dalam penelitian ini adalah variabel 

independen Sikap Konsumen, Variasi Produk, Harga dan Promosi, variabel 

dependen yaitu: Minat Beli Konsumen. Jenis dan sumber datanya meliputi data 

primer dan sekunder, sampelnya sebanyak 66 responden, pengumpulan datanya 

menggunakan kuesioner, pengolahan datanya meliputi: coding, editing dan 

tabulating dan proses input dengan program komputer SPSS. Analisis datanya 

dengan menggunakan analisis deskriptif dan analisis statistik, dan analisis 

validitas dan reliabilitas, uji asumsi klasik serta analisis regresi. 

Berdasarkan hasil analisis data mengenai Pengaruh Sikap Konsumen, 

Variasi Produk, Harga dan Promosi Terhadap Minat Beli Konsumen, maka dapat 

diambil kesimpulan bahwa ada pengaruh positif sikap konsumen, variasi produk, 

harga dan promosi mampu meningkatkan minat beli konsumen. Berdasarkan hasil 

uji F, sikap konsumen, variasi produk, harga dan promosi mampu meningkatkan 

minat beli konsumen. 

Kata kunci : Sikap konsumen, Variasi Produk, Harga dan Promosi Mampu 

Meningkatkan Minat Beli Konsumen 

 

 



 

vii 

ANALYSIS OF THE INFLUENCE OF CONSUMER ATTITUDE, PRODUCT 

VARIATION, PRICE AND PROMOTION ON CONSUMER BUYING 

INTEREST 

(Study on MSMEs in Gemiring Lor Village and Muryolobo Village) 

 

 

Nama : NURYANTI 

NIM: 201911728 

 

 

Pembimbing: 1. Dr. Kertati Sumekar, S.E, M.M      

2. Hutomo Rusdianto, S.E, MBA, QWM, AWM, CBV 

 

UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI PROGRAM STUDI MANAJEMEN 

 

 

ABSTRACT 

 

Buying interest is consumer behavior that shows a desire to buy an item 

that is seen with interest in the item seen and decides to buy the item. Buying 

interest can also increase if the product seen is in accordance with what is 

expected by consumers, even consumers will also buy products that were not 

previously planned because of their interest in seeing other products and trying to 

buy them. This study aims to analyze the influence of Consumer Attitudes, Product 

Variations, Prices and Promotion of Consumer Buying Interest. The variables in 

this study are the independent variables of Consumer Attitudes, Product 

Variations, Prices and Promotions, the dependent variable is: Consumer Buying 

Interest. The types and sources of data include primary and secondary data, the 

sample is 66 respondents, the data collection uses a questionnaire, the data 

processing includes: coding, editing and tabulating and the input process with the 

SPSS computer program. Analysis of the data using descriptive analysis and 

statistical analysis, and analysis of validity and reliability, classical assumption 

test and regression analysis. 

Based on the results of data analysis regarding the influence of consumer 

attitudes, product variations, prices and promotions on consumer buying interest, 

the following conclusions can be drawn: There is a positive influence on 

consumer attitudes, product variations, prices and promotions can increase 

consumer buying interest. Based on the results of the F test, consumer attitudes, 

product variations, prices and promotions can increase consumer buying interest. 

 

Keywords: consumer attitudes, product variations, prices and promotions can 

increase consumer buying interest 
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