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ABSTRAKSI 

Tujuan penelitian ini adalah untuk menganalisis pengaruh fasilitas, persepsi 

harga, dan kualitas pelayanan terhadap loyalitas pelanggan melalui kepuasan 

konsumen pada bengkel AHASS di kecamatan Kayen. Sampel pada penelitian 

sejumlah 130 orang responden dengan teknik pengambilan sampel purposive 

sampling. Analisis data menggunakan SEM AMOS-20, dengan pengambilan sampel 

menggunakan kuesioner. Hasil penelitian menunjukkan bahwa fasilitas 

berpengaruh positif dan signifikan terhadap kepuasan pelanggan Bengkel AHASS 

di Kecamatan Kayen. Persepsi harga berpengaruh positif dan signifikan terhadap 

kepuasan pelanggan Bengkel AHASS di Kecamatan Kayen. Kualitas pelayanan 

berpengaruh positif dan signifikan terhadap kepuasan pelanggan Bengkel AHASS 

di Kecamatan Kayen. Fasilitas berpengaruh positif dan signifikan terhadap loyalitas 

pelanggan Bengkel AHASS di Kecamatan Kayen. Persepsi harga berpengaruh 
positif dan signifikan terhadap loyalitas pelanggan Bengkel AHASS di Kecamatan 

Kayen. Kualitas pelayanan berpengaruh positif dan signifikan terhadap loyalitas 

pelanggan pada Bengkel AHASS di Kecamatan Kayen dan kepuasan pelanggan 

berpengaruh positif terhadap loyalitas pelanggan pada Bengkel AHASS di 

Kecamatan Kayen. 
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kepuasan konsumen 
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ABSTRACTION 

. 

The purpose of this study was to analyze the effect of facilities, price 

perceptions, and service quality on customer loyalty through customer satisfaction 

at the AHASS workshop in Kayen sub-district. The sample in the study was 130 

respondents using purposive sampling technique. Data analysis used SEM AMOS-

20, with sampling using a questionnaire. The results showed that facilities had a 

positive and significant effect on customer satisfaction at the AHASS Workshop in 

Kayen District. Price perception has a positive and significant effect on customer 

satisfaction AHASS Workshop in Kayen District. Service quality has a positive and 

significant effect on customer satisfaction AHASS Workshop in Kayen District. 

Facilities have a positive and significant effect on customer loyalty AHASS 

Workshop in Kayen District. Price perception has a positive and significant effect 

on customer loyalty AHASS Workshop in Kayen District. Service quality has a 

positive and significant effect on customer loyalty at the AHASS Workshop in Kayen 

District and customer satisfaction has a positive effect on customer loyalty at the 

AHASS Workshop in Kayen District. 

 

 

Keywords: facilities, price perception, service quality, customer loyalty, customer 

satisfaction 
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