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ABSTRAK 

Penelitian ini bertujuan untuk menguji dan menganalisis apakah 

pengungkapan corporate social responsibility, kepemilikan manajerial, ukuran 

perusahaan, pertumbuhan penjualan, dan price earning ratio terhadap nilai 

perusahaan. Populasi dalam penelitian ini yaitu perusahaan tekstil dan garmen 

yang terdaftar di Bursa Efek Indonesia periode 2019 - 2020. Teknik pengambilan 

sampel dalam penelitian ini menggunakan metode purposive sampling yang 

meghasilkan 38 sampel selama dua tahun. Metode analisis data menggunakan 

analisis regresi linear berganda. Hasil penelitian ini menunjukkan bahwa price 

earning ratio berpengaruh positif terhadap nilai perusahaan, sedangkan 

pengungkapan corporate social responsibility, kepemilikan manajerial, ukuran 

perusahaan, dan pertumbuhan penjualan tidak berpengaruh terhadap nilai 

perusahaan. 

 

Kata Kunci: Pengungkapan Corporate Social Responsibility, Kepemilikan 

Manajerial, Ukuran Perusahaan, Pertumbuhan Penjualan, Price Earning 

Ratio, Nilai Perusahaan 
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ABSTRACT 

This study aims to test and analyze whether the disclosure of corporate 

social responsibility, managerial ownership, company size, sales growth, and 

price earning ratio on firm value. The population in this study are textile and 

garment companies listed on the Indonesia Stock Exchange for the 2019 - 2020 

period. The sampling technique in this study used a purposive sampling method 

which produced 38 samples over two years. Methods of data analysis using 

multiple linear regression analysis. The results of this study indicate that the price 

earning ratio has a positive effect on firm value. Meanwhile, disclosure of 

corporate social responsibility, managerial ownership, firm size, and sales growth 

have no effect on firm value. 

 

Keywords: Disclosure of Corporate Social Responsibility, Managerial 

Ownership, Company Size, Sales Growth, Price Earning Ratio, Firm Value 
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