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RINGKASAN 

 

Tanaman hias merupakan tanaman yang memiliki nilai keindahan dan daya 

tarik tertentu untuk keperluan hiasan di dalam dan di luar ruangan. Kebutuhan akan 

tanaman hias memang merupakan kebutuhan sekunder, tetapi telah memasyarakat. 

Tanaman ini dibutuhkan masyarakat golongan bawah sampai golongan atas 

terutama pecinta tanaman hias, meskipun tujuan pemakaiannya berbeda-beda, ada 

yang sekedar untuk menghijaukan rumah dan ada untuk menaikkan gengsi. Oleh 

karena itu dirancangnya  Sistem E-Commerce sebagai media penjualan online. 

Penggunaan E-Commerce, mengatasi permasalahan antara lain sistem penjualan 

yang digunakan dalam proses penjualan tanaman hias masih manual dengan cara 

mendatangi lokasi dan melihat produk secara langsung. Selain itu juga pengelolaan 

yang kurang, maupun strategi promosi dan pemasaran. 

 

Kata Kunci : Penjualan, Tanaman Hias,  E-Commerce 
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DESIGN AND BUILD E-COMMERCE FOR WEB-BASED SALES OF 

ORNAMENTAL PLANTS 

(CASE STUDY: TANI SUBUR NURSERY) 
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Student Identity Number : 201551147 

Supervisor :  
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ABSTRACT 

 

 Ornamental plants are plants that have a certain beauty and attractiveness 

value for indoor and outdoor decoration purposes. The need for ornamental plants 

is indeed a secondary need, but it has become popular in the community. This plant 

is needed by the lower class to the upper class, especially lovers of ornamental 

plants, although the purpose of its use is different, some are just to green the house 

and some are to increase prestige. Therefore the E-Commerce System was designed 

as an online sales medium. The use of E-Commerce, overcomes problems including 

the sales system used in the process of selling ornamental plants is still manual by 

visiting the location and seeing the product directly. In addition, there is also a lack 

of management, as well as promotion and marketing strategies.  

 

Keywords: Sales, Ornamental Plants, E-Commerce 
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