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ABSTRAK  

Skripsi dengan judul “Tinjauan Yuridis Terhadap Transaksi Jual Beli 

Online Ikan Cupang Melalui Media Sosial Instagram dan Facebook Ditinjau Dari 

Perspektif Undang-Undang Informasi dan Transaksi Elektronik (UU ITE)”, secara 

umum bertujuan untuk mengetahui keabsahan kegiatan jual beli (transaksi online) 

ikan cupang melalui media sosial Instagram dan Facebook ditinjau dari perspektif 

UU ITE dan mengetahui perlindungan hukum bagi para pihak. 

Metode penelitian yang digunakan adalah yuridis sosiologis dengan 

spesifikasi penelitian deskriptif analitis. Metode penentuan sampel dengan 

purposive sampling. Metode pengumpulan data menggunakan teknik observasi 

yang kemudian diedit dan dianalisa secara kualitatif. 

Berdasarkan hasil penelitian diketahui bahwa keabsahan kegiatan jual beli 

online ikan cupang melalui media sosial Instagram dan Facebook ditinjau dari 

perspektif UU ITE sama seperti kegiatan jual beli ikan cupang konvensional 

selama berpedoman pada Pasal 1320 KUHPerdata dan ketentuan lainnya dalam 

UU ITE. Untuk perlindungan para pihak dalam kegiatan jual beli online telah 

diatur dalam peraturan perundang-undangan seperti pada UU Perlindungan 

Konsumen dan UU ITE. Bagi permasalahan yang tidak kunjung terselesaikan 

dapat menempuh jalur hukum melalui BPSK. 

Kata Kunci : Jual Beli, Media Sosial, Online, UU ITE.  
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ABSTRACT 

The research with the title “Juridical Review of Betta Fish Online Buying 

and Selling Transactions Through Social Media Instagram and Facebook Viewed 

From The Perspective of The Electronic Information and Transaction Law (UU 

ITE), in general aims to determine the legitimacy of betta fish buying and selling 

activities (online transactions) through Instagram and Facebook social media 

viewed from the perspective of ITE Law and knowing the legal protection for the 

parties. 

The research method used is sociological juridical with analytical 

descriptive research specifications. The method of determining the sample by 

purposive sampling. Methods of data collection using observation techniques 

which are then edited and analyzed qualitatively. 

Based on the research results, it is known that the legality of online buying 

and selling of betta fish via social media Instagram and Facebook is viewed from 

the perspective of the ITE Law, the same as conventional buying and selling of 

betta fish as long as it is guided by Article 1320 of the Civil Code and other 

provisions in the ITE Law. For the protection of parties in online buying and 

selling activities, it has been regulated in statutory regulations such as the 

Consumer Protection Law and the ITE Law. For problems that have not been 

resolved, you can take legal action through BPSK. 

Keywords : Buying and Selling, Social Media, Online, ITE Law. 
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