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ABSTRAKSI 

 

 Penelitian ini bertujuan untuk mengetahui apakah price earning 

ratio,return on equity,return on asset,net profit margin dan earning per share 

berpengaruh terhadap harga saham baik secara simultan maupun parsial pada 

perusahaan makanan dan minuman yang terdaftar di Bursa Efek Indonesia. 

Variabel independen yang digunakan dalam penelitian ini adalah price earning 

ratio(PER),return on equity(ROE),return on asset(ROA),net profit margin(NPM) 

dan earning per share(EPS), dan variabel dependen dalam penelitian ini adalah 

harga saham. 

Populasi yang digunakan dalam penelitian ini adalah perusahaan makanan 

dan minuman yang terdaftar di BEI tahun 2007-2010 dimana jumlah populasi 

yang digunakan adalah sebanyak 10 perusahaan. Teknik pengambilan sampel 

yang digunakan adalah teknik purposive sampling. Pengujian penelitian ini 

menggunakan regresi linear berganda. 

Berdasarkan hasil penelitian diperoleh bahwa secara uji simultan likuiditas 

dan  deviden tidak berpengaruh signifikan terhadap harga saham, solvabilitas 

berpengaruh negatif signifikan terhadap harga saham, profitabilitas berpengaruh 

positif signifikan terhadap harga saham dan pertumbuhan penjualan 

mempengaruhi harga saham secara positif. 

Kata kunci:Price earning ratio(PER),Return On Equity (ROE),return on 

Asset(ROA) Net Profit Margin(NPM) Earning Per Share(EPS)  

Harga Saham. 
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ABSTRACT 

 

Capital structure is an equalization between the use of own capital and the 

use of loan, it means how much the own capital and how much the loan that will 

be used can produce an optimal capital structure. The aim of this research is to 

know and to evaluate the influence between the asset structure, firm size, 

profitability and sales growth to manufacture company capital structure in food 

and beverages sector which listed in Indonesian Stock Exchange in 2005-2011 

period. 

Teen manufacturing companies are used as the sample of this research in 

food and beverages sector. The method of the research is purposive sampling. By 

using pooled data method then resulting only 70 data will be used as observation 

data. Data analysis use linier regression analysis method which initial by classic 

assumtion test, which is consist of normality test, multikoleniarity test, 

autocorelation test and heterokedastisitas test. The hypotesis evaluation done by 

use of F test and t test. 

Result of data analysis or regression result showed that simultaneously the 

asset structure, firm size, profitability and sales growth are influence to capital 

structure. Partially, the influence to capital structure are firm size and 

profitability where as the variable of asset structure and sales growth are not 

influence to capital structure. The amount of adjusted R square is 0,205 it means 

20,5% dependent variable is capital structure can be explained by four 

independent variable, they are asset structure, firm size, profitability and sales 

growth, but 79,5% capital structure explained by other variable outside. 

 

Keyword : Capital Structure, Asset Structure, Firm Size, Profitability and Sales 

Growth. 
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