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RINGKASAN 

 

Media sosial telah membawa banyak  manfaat  dan mempermudah 

komunikasi dan memperoleh berbagai informasi, namun masih menimbulkan 

berbagai dampak negatif. Media sosial memiliki dampak positif jika digunakan 

untuk tujuan yang konstruktif; tidak akan ada masalah dalam hal ini. Penelitian ini 

mengkaji fenomena cyberbullying di kalangan fandom K-pop melalui analisis 

jejaring sosial (SNA) menggunakan data dari media sosial Twitter. Fenomena K-

pop yang meraih popularitas global turut membawa dampak negatif, seperti 

cyberbullying, yang dapat berdampak pada kesejahteraan psikologis korban. 

Dengan menggunakan alat analisis R Studio dan Gephi, penelitian ini menerapkan 

nilai centrality, termasuk degree centrality, betweenness centrality, closeness 

centrality, dan eigenvector centrality, untuk mengidentifikasi akun-akun 

berpengaruh dalam penyebaran fenomena cyberbullying. Hasil analisis ini 

memberikan wawasan tentang interaksi dan pengaruh antara akun-akun pengguna 

Twitter dalam konteks fenomena cyberbullying tersebut. Tujuan utama penelitian 

ini adalah menggambarkan gambaran fenomena cyberbullying yang melibatkan 

berbagai fandom K-pop serta mengidentifikasi akun-akun yang memiliki peran 

penting dalam jaringan komunikasi terkait.  

Kata kunci: K-pop, cyberbullying, centrality, fandom 
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ABSTRACT 

 

Social media has brought many benefits and made it easier to communicate 

and obtain various information, but it still has various negative impacts. Social 

media has a positive impact if used for constructive purposes; there will be no 

problem in this regard. This study examines the phenomenon of cyberbullying 

among K-pop fandoms through social network analysis (SNA) using data from 

social media Twitter. The phenomenon of K-pop gaining global popularity also 

brings negative impacts, such as cyberbullying, which can have an impact on the 

psychological well-being of victims. Using R Studio and Gephi analysis tools, this 

study applied centrality values, including degree centrality, betweenness centrality, 

closeness centrality, and eigenvector centrality, to identify influential accounts in 

the spread of the cyberbullying phenomenon. The results of this analysis provide 

insight into the interaction and influence between Twitter user accounts in the 

context of the cyberbullying phenomenon. The main objective of this research is to 

paint a picture of the cyberbullying phenomenon involving various K-pop fandoms 

and identify the accounts that play an important role in the related communication 

network. 

Keywords: K-pop, cyberbullying, centrality, fandom 
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