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ABSTRACT 

The awareness of the importance of education-job training and discipline 

should be the implementation of the education-job training and discipline can be 

performed continuously or continuously. And with the provision of education-

training and discipline of work for the implementation of civil servants, the 

bureaucrats are expected to present the results for the maximum performance of 

government. Seeing the importance of human resources within an agency, so it's 

normal if the man said to be the most important asset and have a direct impact on 

the organization or agency other than the resources. Department of Agriculture, 

Fisheries and Forestry is an institution that provides welfare to the farmers in the 

farm fields of crops, farm livestock, fish farming, and forest farmer should also 

give a good performance for the farmers. In this case, the Department of 

Agriculture, Fisheries and Forestry has also provided education-training program 

of education-training both functional, structural, and social and implementation of 

the work program 9 lane discipline for employees to improve the quality of their 

performance, such as an apple in the morning and afternoon, followed gymnastics, 

mental coaching, and so forth. The results are as follows: (1) There is an effect on 

the performance of education-training of employees at the Department of 

Agriculture, Fisheries and Forestry Holy District partially, it is seen from t greater 

than ttable (8.924 > 1.987) then tlies in the starting area, means the null hypothesis 

(Ho) is rejected and the alternative hypothesis (Ha) is accepted, then the 

performance of employees in the Department of Agriculture, Fisheries and 

Forestry Holy District will increase an indication of the increase is based on the 

participants, coaches/instructors, facilities, curriculum/materials, and funds 

education and training. (2) There is a disciplinary effect on the performance of 

employees working at the Department of Agriculture, Fisheries and Forestry Holy 

District partially, it is seen t greater than ttable (3.393 > 1.987) then tlies in the 

starting area, meaning that null hypothesis (Ho) is rejected and alternative 

hypothesis (Ha) is accepted, then the performance of employees at the Department 

of Agriculture, Fisheries and Forestry Holy District will increase an indication of 

the increase is based on the goals and capabilities, exemplary leadership, 

remuneration, justice, waskat, punishment, and human relations. (3) There is the 

influence of education-job training and discipline on the performance of 

employees at the Department of Agriculture, Fisheries and Forestry Holy District 

as double, it is seen from Fhitung and Ftable turns Fhitung greater than F table 

(49.364 > 3.07) then the alternative hypothesis ( Ha) is accepted, it means that all 

the independent variables consisting of education-training and work in multiple 

disciplines significantly influence employee performance. 

 

Keywords: Education-Training, Work Discipline, Employee Performance. 
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ABSTRAKSI  
Analisis proses adopsi teknologi informasi banyak Technology Acceptance Model 

(TAM), yang terdiri dari persepsi pengguna kemudahan dan persepsi pengguna terhadap 

kegunaan. Responden nasabah pada Bank di Kabupaten Kudus. Hasil penelitian adalah 

sebagai berikut: 1. Perceived usefulness (PU) berpengaruh positif signifikan terhadap 

personalization (P). Hasil tersebut menyatakan bahwa persepsi manfaat  berpengaruh 

terhadap sikap nasabah dalam menggunakan internet banking service. 2. Persepsi 

kemanfaatan (PU) berpengaruh terhadap penggunaan computer (CSE). Hasil tersebut 

menyatakan bahwa persepsi manfaat mempengaruhi penggunaan computer. 3. Persepsi 

kemanfaatan (PU) berpengaruh terhadap kepercayaan (trust / T) internet banking. Hasil 

tersebut menyatakan bahwa persepsi manfaat mempengaruhi kepercayaan nasabah dalam 

internet banking. 4. Persepsi kegunaan (PU) tidak berpengaruh terhadap behavioral 

intention (BI). Hasil tersebut menyatakan bahwa persepsi manfaat tidak mempengaruhi 

intensitas pemakaian nasabah dalam menggunakan internet banking. 5. Persepsi 

kemanfaatan (PU) tidak berpengaruh terhadap penerimaan kredibilitas (PC) dari internet 

banking. Hasil tersebut menyatakan bahwa persepsi manfaat tidak mempengaruhi 

penerimaan kredibilitas nasabah dalam penggunaan internet banking. 6. Persepsi 

kemudahaan penggunaan (PEU) tidak berpengaruh terhadap sikap / personalization (P) 

terhadadp internet banking. Hasil tersebut menyatakan bahwa persepsi kemudahan 

penggunaan tidak mempengaruhi sikap nasabah dalam penggunaan internet banking. 7. 

Persepsi kemudahaan penggunaan (PEU) tidak berpengaruh terhadap computer self 

efficiency (CSE) terhadap internet banking. Hasil tersebut menyatakan bahwa persepsi 

kemudahan penggunaan tidak mempengaruhi penggunaan computer dalam internet 

banking. 8. Persepsi kemudahaan penggunaan (PEU) tidak berpengaruh terhadap 

kepercayaan/trust (P) terhadap internet banking. Hasil tersebut menyatakan bahwa 

persepsi kemudahan penggunaan tidak mempengaruhi kepercayaan nasabah dalam 

penggunaan internet banking. 9. Persepsi kemudahaan penggunaan (PEU) berpengaruh 

terhadap behavioral intention (BI) terhadadp internet banking. Hasil tersebut menyatakan 

bahwa persepsi kemudahan penggunaan mempengaruhi behavioran intension nasabah 

dalam penggunaan internet banking. 10. Persepsi kemudahaan penggunaan (PEU)  

berpengaruh terhadap persepsi kredibilitas (PC) terhadap internet banking. Hasil tersebut 

menyatakan bahwa persepsi kemudahan penggunaan mempengaruhi persepsi kredibilitas. 

11. Sikap / personalization (P) tidak berpengaruh terhadap internet banking service. 

Bahwa layanan internet bank yang diberikan oleh bank ternyata tidak dipengaruhi oleh 

sikap / personalization bank. Bank dalam memberikan layanan internet bank untuk 

memudahkan nasabah dalam melakukan transaksi dan mengantisipasi persaingan serta 

memudahkan mereka dalam melakukan kegiatan perbankan dibandingkan jika nasabah 

datang langsung kepada kantor cabang bank tersebut yang terdekat. 12. Computer self 

efficiency (CSE) berpengaruh terhadap terhadap internet banking service. Hasil tersebut 

menyatakan bahwa penggunaan computer oleh nasabah mempengaruhi layanan internet 

banking. 13. Kepercayaan/trust (T) tidak berpengaruh terhadap internet banking service. 

Hasil tersebut menyatakan bahwa kepercayaan ternyata tidak mempengaruhi layanan 

internet bank. 14. Behavioral intention (BI) berpengaruh terhadap internet banking 

service. Perilaku nasabah dalam memanfaatkan layanan internet banking yang tinggi 

sangat mempengaruhi layanan internet bank. Keinginan nasabah dalam memanfaatkan 

layanan, menggunakan dalam transaksi dan mengetahui saldo ternyata mempengaruhi 

layanan internet banking. 15. Perceived credibility (PC) berpengaruh terhadap internet 

banking service. Hasil tersebut menyatakan bahwa kredibilitas data dalam internet 

banking ternyata mampu mempengaruhi layanan internet banking. 

Kata Kunci: Persepsi Kemanfaatan, Persepsi Kemudahan, Internet Banking .   
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ABSTRACT 
Analysis of many information technology adoption Technology Acceptance 

Model (TAM), which consists of user perception and user perception of ease of 

usability. Respondents were customers of the Bank in Kudus Regency. The results 

are as follows: 1. Perceived usefulness (PU) significant positive effect on 

personalization (P). The results stated that the perception of the benefits of an 

effect on the attitude of the customers use the Internet banking service. 2. 

Perception of usefulness (PU) influence the use of computers (CSE). The results 

state that affects the perception of the benefits of computer usage. 3. Perception of 

usefulness (PU) affects the confidence (trust / T) internet banking. The results 

stated that perceived benefits affect customer confidence in internet banking. 4. 

Perceived usefulness (PU) has no effect on behavioral intention (BI). The results 

stated that the perception of the benefits does not affect the intensity of usage 

customers using internet banking. 5. Perception of usefulness (PU) does not affect 

the admission credibility (PC) of internet banking. The results stated that the 

perception of the benefits does not affect the credibility of the customer 

acceptance in the use of internet banking. 6. Perception of ease of use (PEU) has 

no effect on the attitude / personalization (P) terhadadp internet banking. The 

results stated that the perceived ease of use does not affect the attitude of the 

customer in the use of internet banking. 7. Perception of ease of use (PEU) has no 

effect on computer self-efficiency (CSE) to internet banking. The results stated 

that the perceived ease of use does not affect the use of computers in internet 

banking. 8. Perception of ease of use (PEU) has no effect on confidence / trust (P) 

to internet banking. The results stated that the perceived ease of use does not 

affect customer confidence in the use of internet banking. 9. Perception of ease of 

use (PEU) effect on behavioral intention (BI) terhadadp internet banking. The 

results stated that the perceived ease of use affects behavioran intension in the use 

of internet banking customers. 10. Perception of ease of use (PEU) affect the 

perception of credibility (PC) to internet banking. The results stated that the 

perceived ease of use influences the perception of credibility. 11. Attitude / 

personalization (P) has no effect on internet banking service. That the bank's 

internet services provided by the bank was not influenced by the attitude / 

personalization bank. Bank in providing internet services to facilitate customers' 

bank in the transaction and anticipate the competition and enable them to carry out 

banking activities than if customers come directly to the office of the nearest bank 

branch. 12. Computer self efficiency (CSE) effect on the internet banking service. 

The results stated that the use of computers by customers affects internet banking 

service. 13. Confidence / trust (T) does not affect internet banking service. The 

results stated that the trust did not affect the bank's internet services. 14. 

Behavioral intention (BI) influence on internet banking service. Customer 

behavior in the use of internet banking services of high influence internet service 

bank. Customer wishes to make use of the service, use the transaction and know 

the balance turned out to affect internet banking service. 15. Perceived credibility 

(PC) effect on internet banking service. The results stated that the credibility of 

the data was able to affect internet banking internet banking service. 

Keywords: Perception of usefulness, Perceived Ease, Internet Banking 
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