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Hubungan Kepercayaan Konsumen Dan Motivasi Utilitarian Terhadap
Keputusan Pembelian Pada Konsumen Di Online Shop

ABSTRAK

Penelitian ini dilakukan bertujuan untuk menguji hipotesis mengenai adanya
kepercayaan konsumen dan motivasi utilitarian dengan keputusan pembelian di
online shop pada mahasiswa. Metode penelitian menggunakan pendekatan
kuantitatif korelasional. Subjek penelitian berjumlah 90 konsumen. Analisis data
menggunakan regresi berganda. Hasil penelitian dari perhitungan uji hipotesis
mayor diatas diperoleh nilai koefisien korelasi dari ketiga variabel yaitu rx1,2y =
0,885 dengan nilai p = 0,000 atau (p < 0,01). Berdasarkan hasil analisis regresi
tersebut menunjukkan bahwa terdapat hubungan yang sangat signifikan antara
kepercayaan konsumen dan motivasi utilitarian dengan keputusan pembelian di
online shop pada mahasiswa. Adapun sumbangan efektif variabel kepercayaan
konsumen dan mativasi utilitarian terhadap keputusan pembelian di online shop
pada mahasiswa 78,3% dan 21,7% dipengaruhi oleh faktor lain. Kemudian pada
hipotesis minor menunjukkan adanya hubungan positif antara  kepercayaan
konsumen ‘dengan keputusan pembelian dan hubungan negatif antara motivasi
utilitarian dengan kepercayaan konsumen.

Kata Kunci: keputusan pembelian, kepercayaan konsumen, utilitarian
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The Relationship between Consumer Trust and Utilitarian Motivation on
Purchasing Decisions for Consumers in Online Stores
ABSTRACT

This research was conducted with the aim of testing the hypothesis regarding
the existence of consumer trust and utilitarian motivation with purchasing decisions
in online shops for students. The research method uses a correlational quantitative
approach. The research subjects were 90 consument. Data analysis using multiple
regression. The results of the study from the calculation of the major hypothesis test
above obtained the correlation coefficient values of the three variables, namely
rx1.2y = 0.885 with a value of p = 0.000 or (p <0.01). Based on the results of the
regression analysis, it shows that there is a very significant relationship between
consumer trust and utilitarian motivation and purchasing decisions in online shops
for students. The effective contribution of consumer trust and utilitarian motivation
variables to purchasing decisions in online shops for students is 78.3% and 21.7%
influenced by other factors. Then the minor hypothesis shows a positive relationship
between consumer trust and purchasing decisions and a negative relationship
between utilitarian motivation and consumer trust.

Keywords: purchase decision, consumer trust, utilitarian
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