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THE RELATIONSHIP BETWEEN CELEBRITY WORSHIP AND 

HAPPINESS TO IMPULSIVE BUYING IN K-POP FANS 

 

ABSTRACT 

 

This study aims tofind out the relationship between celebrity worship and 

happiness on impulsive buying in K-pop fans. The technique of taking this study 

uses purposive sampling techniques. The subjects of the study were 102 k-pop fans. 

The measuring instruments used to obtain data are the celebrity worship scale, 

happiness scale, and impulsive buying scale. The correlation coefficient of the three 

variables was obtained at 0.516 with p of 0.000 (p<0.01), meaning that there is a 

very significant relationship between celebrity worship and happiness with 

impulsive buying. Thus the major hypothesis in this study was accepted. The result 

of the correlation coefficient between celebrity worship and impulsive buying, r 

0.489 with a significance p 0.000 (p < 0.01) means that there is a very significant 

positive relationship between celebrity worship and impulsive buying of K-pop fans. 

While the correlation between happiness and impulsive buying, r is 0.192 with a 

significant level p of 0.054 (p > 0.05), this states that there is no relationship 

between happiness and impulsive buying, thus the hypothesis proposed in this study 

is rejected. The effective contribution of the independent variable to the dependent 

variable was 26.6%, while the other 73.4% was influenced by other factors, for 

example according to Mulyono (2012) stated that other factors of impulsive buying 

include internal factors, namely gender, age, and for external factors including 

income and education. 

Keywords: celebrity worship, happiness, impulsive buying
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HUBUNGAN ANTARA CELEBRITY WORSHIP DAN HAPPINESS 

TERHADAP IMPULSIVE BUYING PADA PENGGEMAR KPOP 

 

ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui adanya hubungan antara 

celebrity worship dan happiness terhadap impulsive buying  pada penggemar k-pop. 

Teknik pengambilan penelitian ini menggunakan teknik purposive sampling. 

Subjek penelitian ini adalah 102  penggemar k-pop. Alat ukur yang digunakan  

untuk memperoleh data  adalah skala celebrity worship, skala happiness, dan skala 

impulsive buying. Diperoleh hasil koefisien korelasi dari ketiga variabel sebesar  

0,516 dengan p sebesar 0,000 (p<0,01) artinya ada hubungan yang sangat signifikan 

antara celebrity worship dan happiness dengan impulsive buying. Dengan demikian 

hipotesis mayor dalam penelitian  ini diterima. Hasil koefisien korelasi antara 

celebrity  worship dengan impulsive buying, r sebesar 0,489 dengan signifikasi p 

0,000 (p<0,01) ini berarti ada hubungan positif  yang  sangat signifikan antara 

celebrity worship dengan impulsive buying penggemar k-pop. Sedangkan korelasi 

antara happiness dengan impulsive buying, r sebesar  0,192 dengan taraf signifikan 

p sebesar 0,054 (p>0,05), hal ini menyatakan tidak ada hubungan antara happiness 

dengan impulsive buying, dengan demikian hipotesis yang diajukan dalam 

penelitian ini ditolak. Sumbangan efektif variabel bebas terhadap variabel terikat 

sebesar 26,6%, sedangkan 73,4% lainnya dipengaruhi oleh faktor lain misalnya 

menurut Mulyono (2012) menyatakan bahwa faktor lain dari impulsive buying 

meliputi faktor internal yakni jenis kelamin, usia, dan untuk faktor eksternal 

meliputi penghasilan dan pendidikan. 

Kata kunci: celebrity worship, happiness, impulsive buying

 

 

 

 

 

 

 

 

 


