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ABSTRAKSI 

 

Penelitian ini memiliki tujuan menganalisis Pengaruh Orientasi Kewirausahaan 

dan Orientasi Pasar terhadap Kinerja Pemasaran Melalui Inovasi Produk pada 

UMKM Kerajinan Rotan di Desa Telukwetan Kecamatan Welahan  Kabupaten 

Jepara. Sampel penelitian adalah sebanyak 105. Teknik pengumpulan data 

menggunakan kuesioner.  Uji instrumen data terdiri dari convergence validity, 

AVE, Discriminant Validity, Contruct Reliability. Analisis data penelitian ini 

menggunakan alat analisis Structural Equation Modelling (AMOS). Berdasarkan 

hasil penelitian menyimpulkan bahwa orientasi kewirausahaan berpengaruh 

positif dan signifikan terhadap inovasi, orientasi pasar berpengaruh positif dan 

signifikan terhadap inovasi produk, orientasi kewirausahaan berpengaruh positif 

dan signifikan terhadap kinerja pemasaran, orientasi pasar berpengaruh positif 

dan signifikan terhadap kinerja pemasaran. Inovasi produk berpengaruh positif 

dan signifikan terhadap kinerja pemasaran. 

 

 

Kata Kunci : Orientasi kewirausahaan, orientasi pasar, inovasi produk, 

kinerja pemasaran. 
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ABSTRACTION 

 

This study aims to analyze the Effect of Entrepreneurial Orientation and 

Market Orientation on Marketing Performance Through Product Innovation in 

Rattan Craft SMEs in Telukwetan Village, Welahan District, Jepara Regency. The 

research sample was 105. The data collection technique used a questionnaire. 

Data instrument tests consist of convergence validity, AVE, Discriminant Validity, 

Construct Reliability. Analysis of the data in this study used the Structural 

Equation Modeling (AMOS) analysis tool. Based on the results of the study 

concluded that entrepreneurial orientation has a positive and significant effect on 

innovation, market orientation has a positive and significant effect on product 

innovation, entrepreneurial orientation has a positive and significant effect on 

marketing performance, market orientation has a positive and significant effect on 

marketing performance. Product innovation has a positive and significant effect 

on marketing performance. 

 

Keywords: Entrepreneurial orientation, market orientation, product innovation, 

marketing performance. 
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