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ABSTRAK 
 

 Tujuan penelitian ini adalah untuk menganalisis Pengaruh Orientasi Pasar 

dan Adaptasi Lingkungan terhadap Kinerja Pemasaran Melalui Keunggulan 

Bersaing pada Sentra UMKM Konveksi di Desa Sendang Kecamatan 

Kalinyamatan Kabupaten Jepara. Pendekatan yang digunakan dalam penelitian ini 

adalah pendekatan kuantitatif. Sampel dalam penelitian ini adalah pemilik 

UMKM Konveksi di Desa Sendang Jepara yang berjumlah 105 responden dan 

pengambilan sampel menggunakan teknik purposive sampling. Teknik 

pengambilan data memakai metode kuesioner. Teknik analisis data menggunakan 

teknik SEM (Structural Equation Model). Hasil penelitian menunjukkan bahwa 

orientasi pasar berpengaruh positif terhadap kinerja pemasaran pada Sentra 

UMKM Konveksi di Desa Sendang Jepara. Adaptasi lingkungan berpengaruh 

positif terhadap kinerja pemasaran pada Sentra UMKM Konveksi di Desa 

Sendang Jepara. Orientasi pasar berpengaruh positif terhadap keunggulan 

bersaing pada Sentra UMKM Konveksi di Desa Sendang Jepara. Adaptasi 

lingkungan tidak berpengaruh terhadap keunggulan bersaing pada Sentra UMKM 

Konveksi di Desa Sendang Jepara. Keunggulan bersaing berpengaruh positif 

terhadap kinerja pemasaran pada Sentra UMKM Konveksi di Desa Sendang 

Jepara. 

 

Kata Kunci :  Orientasi Pasar, Adaptasi Lingkungan, Keunggulan Bersaing, 

Kinerja Pemasaran. 
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ABSTRACT 

 
 The purpose of this study was to analyze the Effect of Market Orientation and 

Environmental Adaptation on Marketing Performance Through Competitive Advantage 

at Convection MSME Centers in Sendang Village, Kalinyamatan District, Jepara 

Regency. The approach used in this research is a quantitative approach. The sample in 

this study was the owner of the Convection MSME in Sendang Jepara Village, totaling 

105 respondents and the sample was taken using a purposive sampling technique. Data 

collection techniques using the questionnaire method. The data analysis technique uses 

the SEM (Structural Equation Model) technique. The results showed that market 

orientation had a positive effect on marketing performance at the Convection MSME 

Centers in Sendang Jepara Village. Environmental adaptation has a positive effect on 

marketing performance at the UMKM Convection Center in Sendang Jepara Village. 

Market orientation has a positive effect on competitive advantage in the UMKM 

Convection Center in Sendang Jepara Village. Environmental adaptation has no effect on 

competitive advantage in the UMKM Convection Center in Sendang Jepara Village. 

Competitive advantage has a positive effect on marketing performance at the UMKM 

Convection Center in Sendang Jepara Village. 

 

Keywords: Market Orientation, Environmental Adaptation, Competitive 

Advantage, Marketing Performance. 
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