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ABSTRAK

PENGARUH KUALITAS PRODUK, INOVASI PRODUK, BRAND
IMAGE, DAN KEPUASAN KONSUMEN TERHADAP MINAT BELI
ULANG (STUDI PADA MAHASISWI PENGGUNA EMINA DI
PROGRAM STUDI MANAJEMEN UNIVERSITAS MURIA KUDUS)

VIOLA SYOFI ASTARI DEWI
NIM. 201911715
Dosen Pembimbing 1. Dr Supriyono, S.E., M.M,
Dosen Pembimbing 2. Hutomo Rusdianto, S.E., MBA
UNIVERSITAS MURIA KUDUS
FAKULTAS EKONOMI DAN BISNIS PRORAM STUDI MANAJEMEN

Penelitian ini menguji : (1) pengaruh kualitas produk terhadap minat beli ulang
Produk Emina di Program Studi Manajemen Universitas Muria Kudus, (2)
pengaruh inovasi produk terhadap minat beli ulang Produk Emina di Program
Studi Manajemen Universitas Muria Kudus, (3) pengaruh brand image terhadap
minat beli ulang Produk Emina di Program Studi Manajemen Universitas Muria
Kudus, (4) pengaruh kepuasan konsumen terhadap minat beli ulang Produk Emina
di Program Studi Manajemen Universitas Muria Kudus, (5) pengaruh kualitas
produk, inovasi produk, brand image, dan kepuasan konsumen terhadap minat
beli ulang Produk Emina di Program Studi Manajemen Universitas Muria Kudus.
Populasi dalam penelitian ini adalah selurunh mahasiswi aktif program studi
manajemen universitas muria kudus angkatan 2019. Teknik pengambilan sampel
menggunakan purposive sampling dengan jumlah sampel sebanyak 50 orang.
Teknik pengumpulan data menggunakan kuesioner yang telah diuji validitas dan
reliabilitasnya. Teknik analisis data yang digunakan adalah regresi berganda.
Hasil penelitian menunjukkan bahwa: (1) terdapat pengaruh positif dan signifikan
kualitas produk terhadap minat beli ulang Produk Emina, (2) terdapat pengaruh
positif dan signifikan inovasi produk terhadap minat beli ulang Produk Emina, (3)
terdapat pengaruh negatif dan tidak signifikan brand image terhadap minat beli
ulang Produk Emina, (4) terdapat pengaruh positif dan signifikan terhadap
kepuasan konsumen minat beli ulang Produk Emina, (5) terdapat pengaruh
kualitas produk, inovasi produk, brand image, dan kepuasan konsumen secara
bersama-sama terhadap minat beli ulang Produk Emina

Kata Kunci : Kualitas Produk, Inovasi Produk, Brand Image, Kepuasan
Konsumen, Minat Beli Ulang
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ABSTRACT

THE EFFECT OF PRODUCT QUALITY, PRODUCT INNOVATION,
BRAND IMAGE, AND CUSTOMER SATISFACTION ON REPURCHASE
INTENTION (THE STUDY OF STUDENTS USING EMINA MAJORING

MANAGEMENT AT MURIA KUDUS UNIVERSITY)

VIOLA SYOFI ASTARI DEWI
NIM. 201911715
Dosen Pembimbing 1. Dr Supriyono, S.E., M.M,
Dosen Pembimbing 2. Hutomo Rusdianto, S.E., MBA

MURIA KUDUS UNIVERSITY
FACULTY OF ECONOMICS AND BUSINESS STUDY PROGRAM OF
MANAGEMENT

This study aims to determine: (1) the effect of product quality on repurchase
intention for Product Emina in Study Program Of Management , (2) the effect of
product innovation on repurchase intention for Product Emina in Study Program
Of Management (3) the effect of brand image on repurchase intention for Product
Emina in Study Program Of Management, Management (4) the effect of customer
satisfaction on repurchase intention for Product Emina in Study Program Of
Management,(5) the effect of product quality,product innovation, brand image,
and customersatisfaction on repurchase intention for Product Emina in Study
Program Of Management. The population in this study were study program of
management universitas muria kudus 2019. The sampling technique used
purposive sampling with a total sample of 50 people. Data collection techniques
using a questionnaire that has been tested for validity and reliability. The data
analysis technique used is multiple regression. The results of the study indicate
that: (1) there is a positive and significant influence of product quality on
repurchase intention for Product Emina, (2) there is a positive and significant
influence of product innovation on repurchase intention for Product Emina, (3)
there is a negative and no significant effect on repurchase intentionProduct
Emina, (4) there is a positive and significant effect on repurchase intention
Product Emina, (5) there is an effect of product quality, product innovation,
brand image,andcustomer satisfaction together on the repurchase intention
Product Emina.

Keywords: product quality, product innovation, brandimage, customer

satisfaction,repurchase intention
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