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ABSTRAK 

 

PENGARUH LIFESTYLE, VIRAL MARKETING, INOVASI PRODUK DAN 

BRAND TRUST TERHADAP KEPUTUSAN PEMBELIAN PADA 

SMARTPHONE VIVO  

( STUDI PADA MAHASISWA PRODI MANAJEMEN UNIVERSITAS 

MURIA KUDUS ANGKATAN 2019) 

 

FARINDHATUL JANAH 

 

NIM. 201911708 

 

Dosen Pembimbing: 1. Dr. Supriyono, S.E., M.M, 

 

Dosen Pembimbing: 2. Hutomo Rusdianto, S.E., MBA 

 

UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI DAN BISNIS PROGRAM STUDI MANAJEMEN 
  

 

 

Penelitian ini bertujuan untuk menganalisis pengaruh lifestyle, viral 

marketing, inovasi produk dan brand trust terhadap keputusan pembelian pada 

smartphone vivo (studi kasus pada mahasiswa prodi manajemen universitas muria 

kudus angkatan 2019). Populasi dalam penelitian ini pada mahasiswa prodi 

manajemen universitas muria kudus yang mempunyai smartphone vivo. Sampel 

pada penelitian ini sebanyak 100 responden dengan teknik purposive sampling. 

Pengumpulan data menggunakan kuesioner. Analisis data statistic menggunakan 

analisis regresi linier berganda, uji hipotesis menggunakan uji F dan uji t. Hasil 

penelitian menunjukkan bahwa secara parsial lifestyle berpengaruh positif dan 

signifikan terhadap keputusan pembelian, secara parsial viral marketing 

berpengaruh positif dan signifikan terhadap keputusan pembelian, secara parsial 

inovasi produk berpengaruh negatif dan signifikan terhadap keputusan pembelian, 

secara parsial brand trust berpengaruh positif dan signifikan terhadap keputusan 

pembelian, secara simultan lifestyle, viral marketing, inovasi produk dan brand 

trust berpengaruh positif dan signifikan terhadap keputusan pembelian. 

  

Kata kunci: Lifestyle, Viral Marketing, Inovasi Produk, Brand Trust, 

Keputusan Pembelian 
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ABSTRACT 

 

THE EFFECT OF LIFESTYLE, VIRAL MARKETING, PRODUCT 

INNOVATION AND BRAND TRUST ON PURCHASE DECISIONS FOR 

SMARTPHONE VIVO  

(THE STUDY OF STUDENTS MAJORING IN MANAGEMENT AT MURIA 

KUDUS UNIVERSITY BATCH 2019) 

 

FARINDHATUL JANAH 

 

NIM. 201911708 

 

Dosen Pembimbing: 1. Dr. Supriyono, S.E., M.M, 

 

Dosen Pembimbing: 2. Hutomo Rusdianto, S.E., MBA 

 

MURIA KUDUS UNIVERSITY 

FACULTY OF ECONOMICS AND BUSINESS STUDY PROGRAM OF 

MANAGEMENT 

 

 

This studi aims to analyze the influence of lifestyle, viral marketing, 

product innovation and brand trust on purchase decisions for smartphone vivo 

(the study of students majoring in management university muria kudus batch 

2019). The population in this study were students majoring in management 

university muria kudus who had an smartphones vivo. The sampling technique 

used purposive sampling with a total sample of 100 people. Data collection using 

a questionnaire. Analysis of statistical data using multiple linier regression 

analysis, hypothesis testing using the F test and t test. The result showed that: 

partially, lifestyle has a positive and significant effect on purchase decisions. 

Partially, viral marketing has a positive and significant effect on purchase 

decisionsartially, product innovation has a negative and significant effect on 

purchase decisions. Partially, brand trust has a positive and significant effect on 

purchase decisions. Simultaneously, has a positive and significant lifestyle, viral 

marketing, product innovation and brand trust on purchase decision. 

 

Keywords: Lifestyle, Viral Marketing, Product Innovation, Brand Trust, 

Purchase Decisions 
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