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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, 

celebrity endorser, kepercayaan merek, electronic word of mouth dan brand image 

terhadap minat beli produk kosmetik Wardah pada Mahasiswi Manajemen FEB 

UMK Angkatan 2019. Penelitian ini menggunakan pendekatan kuantitatif dengan 

jenis penelitian deskriptif dan asosiatif kausal. Pada penelitian ini metode Purposive 

Sampling digunakan untuk mendapatkan sampel sebanyak 60 responden dengan 

olah data menggunakan SPSS versi 26. Hasil penelitian menunjukkan bahwa secara 

parsial kualitas produk berpengaruh signifikan terhadap minat beli, celebrity 

endorser tidak berpengaruh signifikan terhadap minat beli, kepercayaan merek 

berpengaruh signifikan terhadap minat beli, electronic word of mouth berpengaruh 

signifikan  terhadap minat beli, brand image berpengaruh signifikan terhadap minat 

beli. Secara simultan kualitas produk, celebrity endorser, kepercayaan merek, 

electronic word of mouth dan brand image berpengaruh signifikan terhadap minat 

beli.  

Kata Kunci: Kualitas Produk, Celebrity Endorser, Kepercayaan Merek, 

Electronic Word of Mouth, Brand Image, Minat Beli.  
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ABSTRACT 

This study aims to analyze the effect of product quality, celebrity endorsers, 

brand trust, electronic word of mouth and brand image on the intention to buy 

Wardah cosmetic products in 2019 FEB UMK Management Students. This research 

uses a quantitative approach with descriptive and causal-associative research 

types. In this study the purposive sampling method was used to obtain a sample of 

60 respondents with data processing using SPSS version 26. The results showed 

that partially product quality has a significant effect on purchase intention, 

celebrity endorser has no significant effect on purchase intention, brand trust has 

a significant effect on purchase intention. purchase, electronic word of mouth has 

a significant effect on purchase intention, brand image has a significant effect on 

purchase intention. Simultaneously product quality, celebrity endorser, brand trust, 

electronic word of mouth and brand image have a significant effect on purchase 

intention. 

Keywords: Product Quality, Celebrity Endorser, Brand Trust, Electronic Word of 

Mouth, Brand Image, Purchase Intention.  
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